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Abstract
The objective of this study was to examine the context and marketing opportunities of the
silk weaving group and the Ban Phon Sawang silk weaving group in Namakuea Subdistrict,
Sahatsakhan District, Kalasin Province. This quantitative research employed questionnaires as the data
collection tool, surveying members of the groups. The statistical methods used for data analysis

included frequency, percentage, mean, and standard deviation.The results revealed that the Ban Phon

" funuesrnden drwanuaduns dunasuidia 3w ianwanS, Ban Nong Pha Om, Nong Waeng, Somdet, Kalasin Province;
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Sawang silk weaving group consisted of 17 members, all female, aged between 41 and 50 years old,
with education at the primary school level. Their weaving experience ranged from 11 to 15 years, and
their monthly income was below 10,000 baht.The identified marketing opportunities for the group
include: Government initiatives promoting Thai cultural trends and encouraging the nationwide use of
Thai textiles.Kalasin Province’s policy to integrate traditional silk weaving wisdom into the market.
Activities organized to pay tribute to the King and the royal family. Government campaigns advocating
for the public to wear local textiles, such as the provision of investment liquidity support to silk
producers to strengthen and support exports. Currently, the volume of silk produced is sufficient to
meet consumer demand. It is recommended that the group’s silk products be incorporated into the
mulberry-silk agricultural product management system. Additionally, the design, color, and patterns of
the silk should be modernized to align with consumer preferences. Introducing new technologies to silk
producers will help adapt to evolving market trends.

o

ﬁ’lmﬂmu : Marketing Opportunities, Silk Products, Ban Phon Sawang Silk Weaving Women Group
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Abstract
The objectives of this research were (1) to identify factors affecting retail and wholesale
entrepreneurs in Mueang District, Kalasin Province; and (2) to propose guidelines for resolving the
problems they face. Data were collected via a structured questionnaire and analyzed using percentage,
mean, and standard deviation. The results revealed four major areas of influence: (1) Management—a
unified work structure that facilitates employee supervision (Mean 4.31); (2) Marketing—convenient

retail locations for customers (Mean 4.29); (3) Operations & Technology—products certified for safety
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by relevant government agencies and streamlined production processes enabling rapid turnaround
(Mean 4.30); and (4) Finance—the ability to forecast profits in advance and adjust financial plans to
maintain liquidity (Mean 4.52). To mitigate these challenges, the study recommends that entrepreneurs
expand distribution channels (e.g., delivery services and online sales) and that the government enact
clear promotion policies and impartial price-control measures for the retail-wholesale sector.
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Abstract

This research aims 1) to design engagement activities through social media for the Thailand
Cultural Exchange Festival for students at Surindra Rajabhat University, and 2) to study their perception
of the festival. The sample group consisted of 39 students enrolled in the "21st Century Skills for Life
and Careers" course during the second semester of the 2024 academic year. A purposive sampling
method was used. The research instruments included a questionnaire and an observation form. Data
were analyzed using frequency, percentage, mean, and standard deviation. The research findings
revealed that the engagement activities aligned with the schedule of the Thailand Cultural Exchange
Festival and were integrated with the mission of the Office of Arts and Culture in the preservation and
promotion of arts and culture, as well as with active learning strategies. The results of using social
media of the Office of Arts and Culture yielded 105 followers and 1,269 likes. The top three posts with
the highest view counts were 3,639, 2,923, and 2,912 views respectively. These results were attributed
to the use of promotional strategies to enhance awareness of the festival. Moreover, the study of
students' perception of the Thailand Cultural Exchange Festival found that, overall, perception was at a
high level. When considering individual items, it was found that the most agreed-upon statement was
that social media enables quick access to international cultural content, while promoting international
cultural exchange is important statement received lower scores compared to other items. Furthermore,
the observation of students' project outcomes revealed that the top five total scores were 46,853;
8,820; 1,787; 1,107; and 865, respectively. In conclusion, this research establishes a new platform for
promoting and disseminating the Thailand Cultural Exchange Festival, enabling rapid and widespread
access while raising awareness among younger generations.

Keywords : Social Media, Awareness, Thailand Cultural Exchange Festival
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Abstract

This research aims to investigate the relationship between the perception of digital marketing ethics
and the repurchase intention of Generation Y consumers in online cosmetics stores in Kalasin Province. The
study also explores the impact of digital marketing ethics on their repurchase intention. Data was collected
from a sample of 400 Generation Y consumers in Kalasin Province using an online questionnaire. The
statistical methods used for data analysis were multiple correlation and multiple regression analysis. The
results show that: 1) The perception of digital marketing ethics specifically in marketing communication ethics,
product information disclosure, personal data privacy ethics, and corporate social responsibility has a
statistically significant positive correlation with the repurchase intention of Generation Y consumers in online
cosmetics stores in Kalasin Province (at a 0.05 significance level). 2) The perception of digital marketing
ethics, including marketing communication ethics, product information disclosure, personal data privacy ethics,
and corporate social responsibility, has a statistically significant positive impact on the repurchase intention of

Generation Y consumers in online cosmetics stores in Kalasin Province (at a 0.05 significance level).

Keywords: Digital Marketing Ethics, Repurchase Intention, Generation Y, Online Cosmetics Stores
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Abstract

The purpose of this research is to 1) study the management of the Village Fund of Tambon
Namakhuea District Sahas Khan District Kalasin Province 2) study the success factors of the Village
Fund Nama Khe District of Sahas Khan District Kalasin Province 3) test the management effect on the
success of Village Fund Nama Khe District Sahas Khan District Kalasin Province Collect data from the
sample The statistics used to analyze the data are frequency and percentage, mean and standard
deviation, multiple correlation analysis and multiple regression analysis.

1. The overall opinions of the Village Fund members in Na Makhuea Sub-district,
Sahatsakhan District, Kalasin Province regarding fund management were at a high level. When
considering each aspect separately, the highest average scores were in the areas of personnel
management, reporting, and planning, respectively

2. The members’ overall opinions regarding the success factors of the Village Fund were
also at a high level, particularly in terms of having a modern management system (e.g., accounting
systems). This was followed by the fund’s readiness to support members facing various problems and
the ability to solve those problems. Additionally, it was found that fund leaders should possess vision
and foresight.

3. The analysis of the results of village fund management affecting the success of the
village fund in Namakhuea District, Saha Khan District, Kalasin Province, in terms of reporting, planning,
management and coordination, has a positive impact on success, significantly at the 0.05 level of

statistics.

Keywords: Management, Village Fund, Success, Kalasin Province
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