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Abstract

This research aims to: 1) study the basic knowledge of students in the Faculty of Business
Administration at Kalasin University (Namon campus) about the information of ASEAN Economic
Community 2) study the readiness of students in Faculty of Business Administration at Kalasin
University (Namon campus) about approaching the labor market in the aspect of language skills,
information seeking, technology skills, acceptance of the diversity of in-out migrant workers in Thailand,
acceptance of ASEAN Mutual Recognition Arrangements on working and the preparation of academic
information about approaching the labor market of ASEAN Economic Community 3) study the potential
demand for preparation in the labor market of the ASEAN Economic Community. This research was a
survey research with using a questionnaire as a collect data tool. The sample used in this study was
59 students in the Faculty of Business Administration at Kalasin University (Namon campus) in the 3
Bachelor consist of General Management, Accountancy, and Business Computer. Analysis the data by
used a software package. Statistics used in the research were percentage, mean and standard
deviation. The research found that students who responded to the questionnaire was 38 female
(64.40%), the most were 22-23 year olds in faculty of Business computer (44.10%), General
Management (20.30%) and Accounting (35.60%) 1. The potential about Thai Language skills of
students in Faculty of Business Administration was at the good level for all four skills that consists of
listening (50.80%), speaking (50.80%), reading (44.00%) and writing (40.60%). Students in the Faculty
of Business Administration was at the moderate level for all four skills that consists of listening
(45.80%), speaking (52.50%), reading (50.80%) and writing (49.20%) and another skill of listening
English music (29.00%) 2. The total of students’ opinion on the readiness to approaching the labor
market of ASEAN Economic Community in the aspect of seeking information, technology skills,
acceptance of the diversity of in-out migrant workers in Thailand, acceptance of ASEAN Mutual
Recognition Arrangements on working and the preparation of academic information about approaching
the labor market of ASEAN Economic Community were at the best level in all aspect.
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A1d1Ag : Readiness of Student, ASEAN Community, Labor Market of ASEAN, Economic Community
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Abstract

The objective of this research is 1) to study online marketing strategies for
community enterprises. 2) To prioritize online marketing strategies for Ban Dan Nuea
community enterprises. 3) To propose guidelines for developing online marketing strategies
for Ban Dan Nuea community enterprises. The sample consisted of 202 people, divided
into 2 groups which are 52 Ban Dan Nuea Community Enterprise Group and 150 persons
from Ban Dan Nuea Community Enterprise. The instrument used in this study was
percentage. Mean, analyze the sum and analyze the standard deviation The results of the
research showed that There are 7 strategies used by community enterprise groups which
are 1) product strategy 2) price strategy 3) location and distribution strategy 4) integrated
marketing promotion strategy 5) product display system management strategy 6 ) Strategies
for proactive personnel and 7) Strategies for creating atmosphere In order of importance
from high to low, in the following order: In terms of location and distribution channel (X
=4.27), followed by price (X = 4.26), product display system (X = 4.26), integrated
marketing promotion (X = 4.23) behavior (X = 4.20) Personnel working proactively (X =
4.18) And product (X =4.14) and guidelines for developing online marketing strategies to
make the business successful and survive: 1) The product of loincloth should be designed
to be diverse and suitable for the season 2) There should be The price that is suitable for
the beauty of the products from loincloth for just the motivation to buy 3) There should be
steps that save the time to buy the most products 4) Should have the legs by Guest And
public relations via the internet In order to increase customer interaction and increase sales.
5) Training or group members meetings should be organized to ensure the importance of
participation and good customer interaction. 6) Innovation and There are modern tools used
in the production of products. In order to build trust and a good atmosphere for shopping
and 7) groups should have a business network to buy - sell And procure raw materials to

reduce production costs.

Keywords: Online marketing strategies, Community business enterprise, Consumer behavior,

Marketing promotion, Product development
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Abstract
The Purposes of this research were to 1) to compare the social media marketing of Generation
Y consumer in Kalasin province divided by demographics and 2) to compare the purchase intention
green product of Generation Y consumer in Kalasin province divided by demographics. An online
questionnaire was used to collect data from 302 Generation Y consumer. The statistics used for analyzing
the collected data were F-teat (ANOVA). The results indicated that the 1) Generation Y consumer in
Kalasin province with different gender, ages and educational level agreed differently with having social

media marketing in the aspect of efficiency (p < 0.05) and 2) Generation Y consumer in Kalasin province
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with different gender and educational level agreed differently with having purchase intention green
product in the aspect of efficiency (p < 0.05)

Keywords: Social Media Marketing, Purchase Intention, Generation Y
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Abstract
This research was a survey research from a sample group of 379 working-age people who are
using Eco-cars in Kalasin by using convenient sampling method. For data analysis, statistics, frequency
distribution, percentage, mean and standard deviation were apply. The hypothesis testing was done by
t-test and multiple regression. The results of the study found that most of the sample groups were
female, aged between 26 — 30 years, single, graduated with a bachelor degree, working for a private
company with the average income of 15,000 - 25,000 baht per month. The research also found that

living environment factors affect the decision to buy Eco-car in Kalasin. In terms of economic factors,
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the income security and the amount of income received each month were considered as important
factors. This was consistent with Kotler (Kotler, 2004), which stated that, the market needs both
purchasing power and people. An economy will depend on income, price, savings, debt and credible
ability at that time. In terms of cultural and social factors, the need to use cars in daily life for
transportation to various places was important. In terms of technological environmental factors, the
research focused on tracking and recognizing changes in Eco-car car technology. In terms of
psychological environment factors, the satisfaction of the car performance was important. In terms of

personality and individual environmental factors, the suitable size of cars for small families.

Keyword : Lifestyle-related environmental factors, Purchase decision-making, Eco-car
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Abstract

Product development of local identity satchel bags, Mahachai Subdistrict,
Somdet District, Kalasin Province. Data collection by means of in-depth interviews,
focus group and participatory processes. The data collection tool was a semi-structured
interview. The target group of 20 people, specific method .The research found that
weaving group member can bring fabric with pattern of Dok Kaew Benjarat and local
fabrics to develop bag products to add value by developing a design of woven fabric
for making bags. In addition, the thread is mixed with metallic silver to make it shiny
and more beautiful. and developed the pattern of the Kaew Benjarat flower by using
small glass flowers and waving the pattern to add more color and beauty to the work.
There is also the development of prototype products consisting of standard satchel and
hanging satchel bag. However, in this research, the members of the group were able
to design patterns and learn. Participatory process of cutting, sewing and processing
bags. The development of products can add value to the members of the group and
promote the identity of weaving for processing to generate income and create value
for the community.

Keywords: Design, Bag, Identity, Prototype, Local economy
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