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Abstract
The objective of this study was to examine the context and marketing opportunities of the
silk weaving group and the Ban Phon Sawang silk weaving group in Namakuea Subdistrict,
Sahatsakhan District, Kalasin Province. This quantitative research employed questionnaires as the data
collection tool, surveying members of the groups. The statistical methods used for data analysis

included frequency, percentage, mean, and standard deviation.The results revealed that the Ban Phon

" funuesrnden drwanuaduns dunasuidia 3w ianwanS, Ban Nong Pha Om, Nong Waeng, Somdet, Kalasin Province;
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Sawang silk weaving group consisted of 17 members, all female, aged between 41 and 50 years old,
with education at the primary school level. Their weaving experience ranged from 11 to 15 years, and
their monthly income was below 10,000 baht.The identified marketing opportunities for the group
include: Government initiatives promoting Thai cultural trends and encouraging the nationwide use of
Thai textiles.Kalasin Province’s policy to integrate traditional silk weaving wisdom into the market.
Activities organized to pay tribute to the King and the royal family. Government campaigns advocating
for the public to wear local textiles, such as the provision of investment liquidity support to silk
producers to strengthen and support exports. Currently, the volume of silk produced is sufficient to
meet consumer demand. It is recommended that the group’s silk products be incorporated into the
mulberry-silk agricultural product management system. Additionally, the design, color, and patterns of
the silk should be modernized to align with consumer preferences. Introducing new technologies to silk
producers will help adapt to evolving market trends.
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