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sheghsildlunsinudeussvinsiovihnueigsening 22-60 ¥ §1uau 400 Ay Fegndusiois
1ng1933 Stratified Random Sampling uazviinsiiudeyalaslduvuasuniu Teyadilagn
Aaelaglvadadanssann (Descriptive Statistics) wazatiAiieayuu (Inferential Statistics)
NANTITENUI 55% veanguinetvooniudulsyan vaisil 30% seuliulanzuiaieu Jady
fifinansznusengAnssunisoonunniiga eun ussgslalunisess (r = 0.60, p < 0.01), 1816 (r
= 0.65, p < 0.01) uazIausTINMIDEY (r = 0.50, p < 0.01) Turaisdl ArAsosTNuazATEVilan
lnaLBsausiangAnssuniseay (r = -0.48, -0.50, p < 0.05)

wamsﬁﬂmﬁyaamﬂa”aaﬂ"’umwﬂawﬁ’?m (Life Cycle Hypothesis) haglhui1@An
AsgMAnINnAnIsuTes Thaler & Shefrin (1981) Fsdlvifiuiauiifiussgdlalumsoougonasd
M5AIUANAULDSA JzanansaseNiulduInnIngNfidngAnssulddieuuuyiui (Present Bias)
uannil mafnwuandiifuiusgdanansfuaraninnndeumsdsauiinansenuagig
UINFADNEANTIUNTOOU

Forauauuranauided Wud maduaiutausssunmsooulussduUssma nmswaun
wmeluladnisoouAdvia uaznislianudmensunivssnnsiovinau i eatuayuliiia
ngRnssunseeuiirtuluowian
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Abstract

This study aims to analyze the factors influencing the saving behavior of working-

age individuals in Thailand, focusing on economic, psycholosical, and social factors. The
sample consisted of 400 working-age individuals (22-60 years old), selected using Stratified
Random Sampling. Data were collected through questionnaires and analyzed using
descriptive statistics and inferential statistics.
The results revealed that 55% of respondents save regularly, while 30% save only
occasionally. The most significant factors influencing saving behavior were saving
motivation (r = 0.60, p < 0.01), income (r = 0.65, p < 0.01), and saving culture (r = 0.50, p
< 0.01), whereas cost of living and debt burden had a negative impact on saving behavior
(r =-0.48, -0.50, p < 0.05).

These findings align with the Life Cycle Hypothesis (Modigliani & Brumberg, 1954)
and Behavioral Economics Theory (Thaler & Shefrin, 1981), which suggest that individuals
with higher saving motivation and self-control are more likely to maintain regular savings,
whereas those with a present bias tend to save less. Additionally, financial motivation and
social environments play crucial roles in shaping saving behavior.

Recommendations from this study include promoting a saving culture at the
national level, developing digital saving technologies, and enhancing financial literacy
among working-age individuals to encourage better saving habits in the future.

Keywords: Saving behavior, Working-age individuals, Economic factors, Psychological

factors, Social factors.
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n1sAnwUlY nspULWIARLGIE1WE (Causal Research Framework) tie nsgvidadenil
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nsAnwtadenisndnasengAnssunisesuvesauivyaululsemalng Sududos
919891 MAgITeINTanewiLy tauA quinaATegans 3nInein1siu wasdadenig
dApuiidanasanginIsunITeen

A A v
1. Nqunneves
1.1 nqulngAnssun1seay (Theories of Saving Behavior)
1.1.1 1935930 (Life Cycle Hypothesis - LCH)

Modigliani & Brumberg (1954) 85U1871UAAAIIHHUNTIINEUALN1TODUNABAY

aa 1 [ o £ a d' [ a 1 @
33m Ineluri9ievinau audnazesuduielvlulondun ag19lsAny ANNaINIsaluN1SeeY

£
[y

Tuagfiunelalugeengnuandiaiu
1.1.2 nuiauasdiueaunids (Permanent Income Hypothesis - PIH)
Friedman (1957) l@ueinn1seeuuarn1sldaneduegiuselan1is (Permanent Income)

wnnseladagtiu urraszosuIINTuINIANNTetuIluauIAnIETs e o LTY
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1.1.3 MU N ANTIUN1INI5RU (Behavioral Economics and Saving)

Thaler & Shefrin (1981) a5utaImgFnssun1seaulasudnsnaaIndaden1adninel wwu
N19AUANALLEY (Self-Control) LageARN1aNgAnssu (Behavioral Biases) F3019viliiyana
wenttargludagduunnniinisesulusuias
2. AdeiAated
2.1 JadgmaAsugianazniseay

N3Teven Lusardi & Mitchell (2014) wuisglanagseauanuinianisiuinansgny
TngnswiengAnssuniseanvesyana lagyanaiianuinanisdugsazansouimsdanisiu

Py ~ v ' | A 9 a o
loavuwazdiuliieuINNINAUTAININaNITRUAN

ludszinalnyg u3deves surAswrslsemelng (2565) seynaulnedvuilduosy
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5 ¥
ST
2.2 J938M193mINeuaEng ANIIUNI500u

11398983 Shefrin & Thaler (1988) a5u1g31N1sAIVANAWLDY (Self-Control) Wulady
dANinadon1sean ANNTAINEINITAIUNITAIUANAULDIEH kT o BN NINNATIALNY
ANUABINITLIETIEYIUN (Present Bias)

11UAT8v04 Garcia et al. (2018) wuinaundidmneniansiundaiauiazusegelags
(Financial Motivation) a¥iluuiliieeuiiuagesailaauwaziintelunsuinsdanisty
2.3 YadumedenuuasngAnssun1sesy
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a a U =

114378904 Duflo & Saez (2003) s¥YI1BNTNAIINATEUATILATLNBUIIHAFRDNEANTTH
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luvSunvestsewmealne d1inauadfuviswid (2565) sreauitaulnelasudnsnasn
AN IdIAN W NslTRuiowanIanIusNIdInN F9enadnalvinginssuniseauanad

=2 & o v & <) & a ¢ v v =2 o a !
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1. ANSANEILALIATIZH

v
av A

nsideiidu msideeUsunm (Quantitative Research) Taglduuuasunuduindesile
wanlun1susiusmdeyaainnguiiedis uam’mﬁé’qﬁmﬁmiwﬁ%’ayjaL%qaﬁal,ﬁamaau
ANUANNUSIENINeTREFNN 9 AUNgANTINNITDONVIALTHYINGUY
1. sUuuUNsIY
o MIIT8LTed1599 (Survey Research) Ll e nwAnnuduiusvestiadedi dnase
NEANTIUNTO0Y
o 193853 9uvuniadinans (Cross-Sectional Study) & aidunsifiudoyaain
nauogsluaanamil
2. Uszynsuaznguniegng
Usg¥1ns (Population)

Usspnatimneresnsideise audevinauluvssmelne Somneiaszansiisleng
seming 22 - 60 U Aifiseldannmainuiarenafinginssuniseeuiiunneieduluniusesu
160 9NTN waZANUEINLATYFAY
nguA28E19e (Sample)

idesnnuszantimmnedidnnumnn Jafeddnmsduiedraielilideyaiiusumos
Uszang
o ABnsduiegna:
o 1 maguiaageuuuLLIty (Stratified Sampling) Tasuysngudoeamy

1. 919918 (19 22-30 U, 31-40 U, 41-50 ¥, 51-60 V)

2. 13 (1 wifnawuish, 9151913, Wvesssiae, usanuily)

3. szRueld (i nans go)
o FAIAIUINVUIANGUATDE4:1TANTV0Y Krejcie & Morgan (1970) Tunisivuauuin

LHIZeRERN
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N
T 1+ N(&)

T

Taud
e N =AW IAAANAIAETG
o N = suienadlsening (eufavisuludssnalng = 38 auau)

s e = @EueaIAMAA auRnausule @Tnly 0.05 wia 5%)

A taailavana:

38, 000, 000
n =
1+ 38,000, 000(0.052)

n=400 AU

Aeiil YUIANGUFIREIIWIINEANAR 400 AU
3BN15LRRNNEUAIEN
wUINgUUTEYINT MUY 01TN wazsERuTIEle

T¥n1sgudaagranuuniedy (Stratified Random Sampling) talvilafiaunuvesserInsus

T¥n1sguwuudng (Simple Random Sampling) meluusiaztu (Strata) Wioliurazauilona
gnidenvin 9 fiu
nuadndu (Proportionate Sampling) Tiuingauiulassasnsuszansineg wwu
o NgNe1E 22-30 U 35%
o Ngue1y 31-40 U: 30%
o N§ue1y 41-50 U: 20%
o N§NeNY 51-60 U: 15%
3. ASedinide
o 14 wuusauaIuNINIgIU (Standardized Questionnaire) Usynaumie
- duil 1: feyamhluvesimeunuvasuna (918, eld, 91dw a)
- ddl 2: Yademamsusia 918l Arasedn LAEANSENLAY
- dhuil 3: Tadenedniven nsmuauAULeg w5939laMmenIsRiu
- duil 4 Jedennsdiny BvSnavesnseunsh TaussunIseny
- il 5 wgAnssunisesn anudlunisess Sutukudieau
4. FBmsweszidaya
o admBenssasun (Descriptive Statistics): l9a%osas Anade wazdrudsauy
UINTFIU

o dnAdeayuY (Inferential Statistics):

(8]
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s AISYINABUANNEUNUS SEUT 19 uUsIaely Chi-Square Test wag
Pearson’s Correlation
- asTesesinaneenyAa (Multiple Regression Analysis) Lt 8 N1
anuduiudseninetladeifidvdnadungAnssuniseey
2. F/antun9idy
1. tunaudl 1: Anwnenansuaznnuiiiieadas
o MUMMITIINTIIALITUNgAnsTuN1Teey Tadumaunsugio 3ninenstu
wazdIAL
o Wauuuuaeuanilagdsnauddedn
2. tunoudl 2 9ONUUUIATBIa T IAZATIRABUANAW

v o

o davhuuvasuntuardilunageunlunsudaileni (Content Validity) lag

v

BLTIUEY

e

o npdaumLLTesiu (Reliability) Wneldrdudszans Cronbach’s Alpha nen >
0.7 fediaTesilefinunindedie
3. dumeuil 3: usuTIntaya
o WINLUUEBUNMNKIY Google Forms Lay duntualiaaulail/eenlal
o \iutoyannngusegidlunansfufivessmale
4. tumeuii 4: Tisrzideya
o MTIRABULATYIIAINALeIATaYA (Data Cleaning)
o MlUsunsumneadif 1y SPSS wia R lumsliasizvideya
5. tunaudl 5: dsunauazanusiey
o asUnanmeifeuasiisuiisuiuamAdefifeades
o Uifaimusnugiieufuusnlsvievieuuamaduaiunginssuniseeuvesause
au
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v aaa a 1
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Inglduuvasuanuluniosdiaiudayavinnqusiieg1931uiu 400 AU warTATIzidoyane
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1. Yayanluvangusiiagig

anunzilszring FIUIU (Ai) saaaz (%)
LWATIE 160 45.0
LW AL 220 55.0
a1 22-30 1l 140 35.0
a1 31-40 1l 120 30.0
a1 41-50 1l 80 20.0
a1 51-60 1l 60 15.0
18 @ E7 (<15,000 w1} 100 25.0
18 l@Uunate (15,000-50,000 wiwn) 220 55.0
se'ld g (>50,000 11w} a0 20.0

'
= =

@ Vo1 1 Y 1 ] [ a 1 a o P
NA1519 Wulaa ﬂﬁquGl’J@EJ'Nﬁ’JUIWQJ}LUULWﬂWQN (55%) YIDIYNUIUIUNINNEENAD

9

22-30 U (35%) wagnguiiisneléduunans (15,000 - 50,000 V1) LungumanfidhsmnsAn

2. NOANTTUNITOBUVBINGNADEN

wWaANIIUNITaal 17U (AY) 2auaz (%)
aauduilulszdmndan 220 55.0
aauiuIEIaLEaY 120 30.0
aauwiubidgdiaua 40 10.0
‘Liaauriutan 20 5.0

9INMI3N WU 55% vaenguRleg1eanduliulszannfiou 30% seuRuenIzUlg

[y 1

Wwau Juagiun1seAlding uar10% seululiviueu wag 5% liseutuiag
3. U9enudnswanangfnssunisaay

1.1 Jademarsegna

suils AdAUUS (Pearson’s r) szauind1an) (p-value)
Fatia ] 0.65 p < 0.01
fATastin -0.48 p < 0.05
AsEilau -0.50 p < 0.05

aufungAnssuN15eey (r = -0.48, -0.50, p < 0.05) MHNEANI HNliAATaITNLATL]

)
=
e
2o
2D

v a v v
wulldusauRulatosag
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1.2 Ua9sn193nanen

auils AEwAUYUS (Pearson's r) szAUlHaAn (p-value)
AITAILANAULAS 0.55 p <001
usazdlalunisaay 0.60 p < 0.01
WANAGNT9N1TLEY 0.50 p < 0.05

31n91519U31 wsegelalunisesuiidninageganonginssunisaau (r = 0.60, p <
0.01) uana31 aundiidmuneniensundalauasivulliueauEuuInndn uazn1sAIuAY
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INANTNNUTN TUUSTTUNNTORULDNSNAR DN ANTIUNTRRULINTIER (r = 0.50, p < 0.01)
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4. Nan13ATIVinAnRENYAN (Multiple Regression Analysis)
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e NaNIDE13 55% seuiiulduuszdn vzl 30% seuiulaNzUReY Uy 10% oo
Rulduiueu
o wladimuduiusisuindunginssuniseou (r = 0.65, p < 0.01) FIMNEANIT AY

A 9 a B a =
niiglaaaziuuiliieeutuinniy

'
a
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NATINU:
o MIzulAulinalaaunangAnisunisesu (r = -0.50, p < 0.05)
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e A = = v a P ] ~ v Y a Y] o
wldugamisennseslingasiivuilinesutulatesnii Wewindeddduluiunseniineunis
s nalfaunsaeiurglimenanasugmansngfinssuiiin audnidenldaieiudssnduneu
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neN1sduresindnel Tnaanizn1sld e-Wallet uag Mobile Banking Fadiumuazanlunis
yhgansasumensiu uaznseduliAnnslddiefintu uenaind A1uim1esn1sidu (Finandial
Literacy) fiumumdrdalunismununisidens dndnuiiidannuimanisfugsanunsauinsiu
FRuneiulduoouiunniy Tumanduiu Sudnandedieusoulatifinaluseduuiunang
Taenuinin@nwivanoauldsudvinaanlawanuazdurlgiouiees winguifinimdnisnisiu
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Aldaglafniusiflonaddauvadsiunusiint suidetiandiiiiuin msliaudmenisdu
waznsldmalulainianisituedeiiituaunsatisandywmiaunasfinussans nmlunis
USImsiuvestndnwla
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Wallet
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Abstract

This research aims to study the financial behavior of students in the digital age,
focusing on the factors influencing spending habits, saving patterns, and financial
management. A mixed-methods research approach was employed, combining quantitative
data from a questionnaire using a 5-point Likert scale and qualitative data from in-depth
interviews and case studies.

The findings indicate that access to financial technology (FinTech) has the highest
impact on students' financial behavior, particularly the use of e-Wallets and Mobile
Banking, which enhance transaction convenience and encourage increased spending.
Additionally, financial literacy plays a crucial role in controlling spending, as students with
higher financial knowledge tend to manage their money effectively and save more. On the
other hand, the influence of social media is moderate, with many students being affected
by advertisements and influencers, though those with strong financial literacy can resist
marketing-driven spending impulses.

Case studies reveal that students who frequently use FinTech are more likely to
spend more, yet they also utilize financial management tools effectively. Conversely,
students relying on cash transactions tend to have better spending control but face limited
access to financial resources. This research highlights that enhancing financial literacy and
promoting disciplined use of financial technology can mitigate debt issues and improve
students' financial management skills.

Keywords: Financial behavior, Financial technology, Financial literacy, Social media, e-

Wallet
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fuUs94a52 (Independent Variables - 1V)

1.AU3M9N158U (Financial Literacy)
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3 dn3nanndedsnueaulal (nfluence of Social Media)
fauUsn1u (Dependent Variables - DV)
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NUNIUITIUNTIY
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Abstract

This study aims to analyze the factors influencing high school students' decision to
pursue undergraduate education in Thailand. It focuses on five key aspects: personal
factors, family influence, economic conditions, institutional factors, and government
policies. A mixed-methods research approach was employed, combining quantitative data
from 384 survey respondents and qualitative insights from in-depth interviews with
relevant stakeholders.

The findings reveal that institutional and personal factors have the greatest
influence on students' decisions, particularly curriculum quality (Mean = 4.35) and interest
in the chosen field of study (Mean = 4.32). Additionally, parental support (Mean = 4.45)
plays a crucial role among family factors. The availability of scholarships (Mean = 4.02)
was found to have a greater impact than general educational expenses, while government
policies (Mean = 3.97) had a moderate influence on students' choices.

The study suggests that (1) universities should enhance curriculum relevance to
labor market demands and improve career counseling services, (2) families should play a
more active role in supporting students' educational decisions, and (3) the government
should improve the accessibility of scholarships and develop more flexible financial
support mechanisms for students. These findings provide insights for educational
policymakers and institutions to promote higher education enrollment in Thailand.
Keywords: Higher education, Decision factors, High school students, University choice,

Education policy
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AdAgy: N13dnaule, AsaUATI, Loy, AN, UNINIEY

Abstract

This study aims to examine the influence of family and friends on high school
students’ decision-making regarding faculty and university selection. A mixed-method
approach was used, with a sample of 150 students. Data were collected through
questionnaires and in-depth interviews. Quantitative data were analyzed using descriptive
statistics and ANOVA, while qualitative data were analyzed through content analysis. The

findings revealed that family had the greatest influence (70%), particularly in terms of

(43]
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expectations and financial support, followed by friends (50%), who served as an
information source but were not a primary deciding factor. Personal factors (30%)
influenced students with clear career goals. The ANOVA results showed significant
differences among these factors (p < 0.001), and correlation analysis indicated that family
influence had the highest correlation with decision-making (r = 0.60). These findings
highlight that students are primarily influenced by their families, suggesting the need for
guidance to help them develop independent decision-making skills.

Keywords: Decision-making, Family, Friends, Faculty, University
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o

snauladananziazuininetaelaegnaulawasivunzauiunueIuINTy

NSOULUIAANISIRY
NIOULUIAANITITE UL WTUNITANYIUNUIMTDY ATOUASY Uay Lilow NIBvEwasenis
HnAUlFONAULLAZUNIINGNREVDIUNS U LABRAITUNNIDNSNANIINTILALDNSWAN1990UT

DIVEINARDNISLEDAEUNIINISANY
1. AUs9a52 (Independent Variables - 1Vs)
o UNUIMUDIATEUASY
o  AMNAIAWINVDINDLL
o  MUUrILALIETUAYLIINATOUAT
o ANMUEMINATHFNINALAINLTVDIATOUAT
. UnUMTBAioU
o Lm@ﬂﬁmmﬁau
o Yeyauazduuzihainnguiilon
o LLﬁQﬂmﬁ’umﬂﬂq’mﬁau
2. AuUsa1u (Dependent Variable - DV)
o nsendulaldenmuzlaTUNINgIaY
o mMadenaariinsaiuanuaulansennuaianiiveiaseunda
o Mmedenuminedenlasudninasniiiou
o amuiulalunisidenrusiarumivenduvetinEey
3. faudsunsngau (Moderating Variables - MV)
o  UafudruypravestinGeu
o anvaulagiuiuas e In

o viAuARluNsArauladaNEUN1INISAN Y
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o ANNEINIAlUMTIATIEIYeyYanaunsiindula

NUNIUITIUNIIA

NIANEIUNUINIRIATEUASInaii aulun1sAndulaldonAuzLaTInIINE1a 8BS

Y] [ [y

uniFeulasuanuaulaaninideaiudnine nmsdnw werdruansiusgiaunn 9uidedn
| v v 2 e v daa a ! U a = a aa A % o &
unlagliviudsladenidnsnananssuiunisindula sufwnfnuasguieides Al
= a o« v
1. ngufuazuulAniingItas
1.1 wqwﬁmitﬁanaﬁiwmq Super (Super’s Career Development Theory)
Donald Super (1990) L@usuulfaLAganuRmuINIsa1ue1dn lnseduieiinisidenerwdy
N3EUIUNSINAILINABATNTINTRIUARAS Belasudnsnasinvatedade siudawseaunisalludy
Win MsatiuayuInAseuas waslademedeny
ATaUATAIIuNUMluNITas A TdsLLaIAUARNINAADN1TE D NLEUNI9DITN
euanunsaduunasioyauazussaivayuidnasenisdndula
2 ’
1.2 Vlz]‘lslgl,l,i\‘igxﬂmlaﬂ Vroom (Vroom’s Expectancy Theory)

[ 1

yqufiiauoiussgdlalunmsdndulavesyaraiuogiu 3 Jafoudn ldud
1. Expectancy - mmLﬁ?iaﬁudwmmwmmm%ﬁﬂﬂﬁwaé’wéﬁéfaqms
2. Instrumentality - Avuidoimadnsaziilugnaneuunuiidua
3. Valence - ANUEAYUBINANBULNUABYARAS
nuiiannsnesuigldinindenamsuazamine dovesineuldiudninaaniade
Aeuen 1wy AseuAHfiimumanTigaveriiouidvEnasdenisindule

2. UNUNVBIATIUASI IUN1SAREU T RN AN KATINNI NG aY

o v

NuiTes g iiuiiaseuasudutadeddyfifinasenisdenidunisnisinvives
tfniFeu fogresniddefiieades loun
Eccles (2021) wudgunasesiiunuimdrdglunisasiusepelalviiuynsvanu lagiany
Tudhunsidenanydvdisinrasiuaamisendn
Sawitri et al. (2018) Anwinansgnuvesmsatiuayuanaseuais wuininiFeuilisy
nsafuayusuesualuazduugihnowiduunlduiagidenaazuazuming o
WAL UL N Ty
Gore et al. (2015) An¥1ANUFURUS TENINADIULNIUATFAIVOIATBUASINUNIS

(% 1

WenumIng1de wuin aseuadiniinelagedivuildunazatvayuliynsvaiudAnwly

o A

a ad o £
URINYI[YNUVDLAEININVU
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3. unumvaanaulunisanaulalionauz Az INgIaY

[

Weauddnsnasghaundenisiaduladondunianisfing lngiamgluog unlvnud Ay

o

ay add v

fuamuduiusmadsaunnty swideifedes 1dun
Hsieh (2019) wuininisuiiuunlifufiesidenauzuazumingrdeiiilouvesnuaula
WIRaAliATI IS HUMEY
Steinberg & Monahan (2021) AnwinavosusnaduInLiiou nuitlunguissudd
AudusuLuwiy WieuausadwmadonindenanviviFowhumstaniudsuteyauay

AU

[ d'

Tang (2020) szylnguiiiouaunsaduunasdayadifyiieriuumine ds Tz

o

Y]

Tugaddviaiinsdean s ulsdvaiidefiunumddalunisweunsdoyaiodfuloniams
N3Ny
4. mafFeuiieudvinavasasauniuaziitoy
wiirsaunfauasiiiouariiunumddnlunisinduladennasuasumiinetde ursesu
Ypsdnsnaoauandsiululunsazyaaa
171u7498999 Brown & Lent (2019) nuitaseuasafidniwauinninlunsditnisou
Fosnsidenandniiiunuarlfsunmsatiuayuninisiuanaseuas
Hsieh (2019) svyinfieuiivswaundulunguinFeuiidonisuarmeanaiudase
weanuiulaiudny
Gore et al. (2015) wuirdademaaswgiavesaseuasioratdudamnuananlunis

BRNUMNINGNAE TV NTITENIIEIAY LY WNBY JUNUINLESY

o/

I ada
eV AVPREET
= S0 v = aday a |a a . ~ v
nsfnuilldseideuiiITodaUTunanazidananIn (Mixed Methods Research) Litaly
IndayanaseuaquiiedfuunuImvesnseuaiLazitausansdnaulalionamzwazunIne sy
YBITNITUU
1. FBnsAnwuaiinseideya
1.1 Uszanvean1sivy
aov a a R . o ~ & w i
« N159398189UTU0 (Quantitative Research) lduuuasuniuiiieinudayaannngy
megratniseusEiuisauAnyInauUany
o MTITBAIRUNN (Qualitative Research) 1¥n1sdun1waliedn (In-depth Interviews)
fuiniSeuwazunasaaeliidrlatafendmanionsdndula

1.2 nguflag1aasnIsiaaNNENA2aE1e



NINTIVINMTRFUNYIW TN 11 16U9 2 nIngIaN-Suanam 2567

Vol. 11 No.2 July-December 2024

nguiangne: lunsnwnil nduiedneildlunisiteuseneude dnidsussiulsenfnuineu
Uane fimdseglunsvuiunsdadulaidenanzuazuminetds sy 150 AU Jauseanidy
NANAUANYEULAS 9] ol

1. thidsuiildsudvinavdnanaseuni

2. hiFeuildsudvswandnanniiieu

3. tnieuiitadsdnyeaiiuiadovanlunsdaduls

YUNANGUFIDEIMUATUAILINENNITUDY Krejcie & Morgan (1970) Aliauonuimislunis
Fonvuadegsinzaniunguuszannsitivine wazmilsdsanuanmsalumafiusiusy
toyalvlinadnsiusiug
ASn1adenngudaegne: nmadennguiieg1sluanuidedld nsduuuuianizianzas
(Purposive Sampling) tielviwilainngusognsiinaantnsemanasiaimue
WnaluNsARANNENA7aE:

o YniFouiifdsAnunsedu Sseudnwni 5 way 6 Feegludimsdnduladenanzuas

WNINY1NY

o fusulunis@nuseszAugaudnm

o lssudvEnaantiaduniouen wWu aseuasvdeiiion lunszuiumsdaduls

o FuilviayaruLUUABUNLLAY N TAUN Y]
Tumaunsidanngudotig:

1. ywswnedeiniFeu mnlsaSeuisodnunidudmne

2. winuuvasumidowy iledansestniFouiifienufedestutiatednm

3. Aadennguiiegannuinae wazwiseendunquedosniuseiudvinavesnseunsiuay

oy

4. duieghadfisiiy vndudu delildnguieensiivarnvans
Fanarsaunlunisiaenngunlegi

e naudesdeslimamanvaeiiioagieusLes LNy

o FNUNGUAIBEIFBUNEINDENTUNITIATILINETRA

o NSAUNTITIAUNA D18 WATUSUNNIEIANVDITNLS U

g
=l 1 LY} 1 ¥ Qdd’l 1 v = ¥ 1 = a a
n1sidennaudieg1erieIsiasyalinisAnwaiunsaasunalaegaiiussd@ninm was
ALVUNIUNUINYDIATBUAS AL LNBUADNTAR AW AUDIT NS I UBDE 1IN
1.3 wpsesilanlylunsive
e LUUAIUNY (Questionnaire) F9UTENBUMNILAIDNNLNYINU

1. UnuImMIBIRTEUATY (ANAIANIS AUzl MSETUAYUNINITEY “182)
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2. unumvauitoy Usepla ussneau Teyanlasu av)
3. mssnduladenauziarunIngde
o ¢ a = . Yo o o A a ¢
o WUUANN1WITIEN (In-depth Interviews) ldiutiniseuLazEUnAsaia AT IwiAIY
a <@ ¢ a [y v Aal 1 v a
AniulazUszaunisalineanuiladeniinanenisdndula

1.4 3n1sseideya

a

FoyadeUsunas Siasesilagldaimdanssann (Descriptive Statistics) Aads drmidosuu
Wnsg1u wagldaifdaayuiu (Inferential Statistics) N1534ATIEMIAIUFUWUS (Correlation
Analysis) LazN1TIATIZAAULUTUTIU (ANOVA)

Foyaiianunin Iinseilagliisiinsesiden (Content Analysis) iilessyUssifundnd
RetesiumsdnaulavesiniFou
2. 3/aiiunnsidy
2.1 tunsunsduiiunsise

1. muualgmuazinguszainvainiside

o AnwiteyaidosiuAsiuunuimvesnsevatuasifieulunisidenausuas
UMINERY
2. sanuuUATDLleITy
o WAKUUABUAMLATIUIAINEUA Yl
o ATREUANLATIazANUITesueuAdesilelaglinsaaeuneunslFiuaie
(Pilot Test)
3. iusausiutoya
o wanuwuuasunnulviiunguiegeinseusEAulsENAnyInouUaY
o AndumsduneellaniuinSeuLazUnATs
4. Jnszvideya
o UeudeyalieUSinantnglusunsuadid SPSS

a

o Aergitoyaiienauninlagazulssnundnainnisdun el
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NAN1539¢

ATINUEAS HANISIAATIZHLUUEDUAY

Wnlavuuaauaiy auads  dAudsauuniasgiu
UNUMNMADIATALATT - ANUATAATS 4.2 0.8
ULV BAIATAUAST - ATMusin 4.0 0.9
UVLIMBasATANAST - AsaTuaRUNIINITLEY 3.8 1.0
UNLINBASLiaY - uF93dla 3.5 0.7
VUM BAILHAY - USINAFUY 2.9 1.1
UNIMuastia - tfayailasy 3.7 0.8
nsdiRaula - tlanauauaula 4.1 0.7
nsdadaula - lWanauAIaLAY 3.9 0.9
AsdiRaula - Wlanauiay 3.6 0.8
HafildaInanIg

1. UnuMURIATBUATINBNTNALIER
L% n o U n a1 d‘ ‘3! ‘NI o :j
o Uady "mnumaniswesaseunsy” daade 4.2 Fagangaluussadadenavun
wansliiuInasouasunuInddaunlunsTuLE Msdenauzve sl eu
o Uade "Muuziininaseunsy’ war "nsatuayunansiy’ AlAnadsaeudig
a9 (4.0 uay 3.8 mudwiv) azvieuliiuiaseuasidudlideyauaziunuinly
nseLdeaIldane
2. UNUMVBLNBUIBNSWAsTAUUIUNGNS
LY A vo ~ woA N = oA I3 v a
o  Uady "Voyanlasunniven" Aade 3.7 Bmunganuinieuluiastoyad
dAgydunsunisdnaulavestiniseu
o Uady "ussgdlaanniiien" Auade 3.5 Fadodnliansnaneaunds udliuiniiy
ATOUATY
U " [ ~ n A a = o a Y & 1 1 1
o Uady "wsaneruINien’ fAede 2.9 FwiNgalunsne wandliiuingiulg

winiSeulidlasdndngndsduanieulunisidenane
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3. msdndulavesinBeudwlnguiananuaulavesnueaduman

=Y

o Uady "denamzmunnuaula” Al 4.1 Falansindniseudiulngdineli

[y

AmdfgiuaNaulavesnueaduduiulsn

o atndlsfiniu Anadsves "denmuaseunY’ (3.9) Agatuiu uansinaseunal
HasansRnaulalusiuge

o Uady "Fenmuiiew’ faade 3.6 Feeglusziulunans nFsuuisdiudeon

ABLLNSIEABINISBEUTINAULNDUY

ANSINLLEAY NANISIATIEEAMULUTUTIU (ANOVA)

daulsilSaudiau @1 F (ANOVA) fi1 p-value

asauasI-au-Tafuduuana 15.864511302501727 5.774118533032428e-07

mswﬁmmmamimﬁa‘ummLLmﬂﬁmiwdwﬂﬁjmﬁaaéwﬁiﬁ%’uﬁwﬁwamﬂ AsaUATA, Liiou
waztadgdruynna

e A1 F (ANOVA) = 15.86

e A1 p-value = 5.77e-07 (p < 0.05)

n1sudana

o w 1

e #1 pvalue < 0.05 mneAWIE AauAnesedsidudRey sTrinenguildsusvEwa
91N ATOUATA, Lilou wazUadediuynna
e uansidadeiiinadonisindulavestiniFeu fnafiunnssiuegnadidoddylundasngu
taa5y

a

o AIRUATIIBVENANINTIAN Uazdwasan1sindulavesinisauuanaaInladeduy
o LilouilaVENaTeE@IN waziinnuuanaeiunguniendadediuynna
) 1 Yo a [ 1 13 P [ [y [l [ P = [y oA
o Uadudiuynnauiinvziinaseunengy windnaiunndsiuegsdaullomeuiungui
AsUBNSNAINATBUASILALLNDU
NaanstYle I laIUadswsaressdNasanszuIunsindulavesinissukana1aiuly

wazAsilwwImliauusdiamesdmivusasnguietiglininndndulalanau
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ANSINLERAY NAN1SIASISABNIINNNSEUNTwallT9EN

Uszifundnannmsduaisal AuATN (Frequency)
anumAnisnasasauatiinadaniniianamsasiinGau 25
Tndaumeauidnnaduanvawiildanaaauiiasayadadms 18
wawiuunastananddulumsdaduladanuminands 20
ussnAduAAnaNA NI NadaanTIAILERIRIAATANAT) 15
dnauniihmwnataRuindananauauaulanasauas 22
Asihfetayasanlaizhaliind auiidaslunsdaaulaanniy 17
fagayensduaatasavaidinananmsidanuwinamdanasindau 19

A15Lane Uszifundn finuainnsdunvaiifednvesiniSounazgunasonieadu
JaseiifnaronisinduladenamsiazunInends wieufu anudveansnannds unazuseiiu
1. Yaduiifiansnagsan

e "enumaniwesnseuainatensdenanzeinEey’ (wu 25 ady)
o thiFeudnlngszyiasevaiuiunssiuedeundnlunsidenidumanising
o wewdiinfidvinalunsuusihausiifenuiuaawazasetumbeuvesnsoundd
e hZsudiiidmnedaauindenausaunuaulavesmues (wu 22 ady)
o thdsufidihmunserdndiviueuiiuwldudenausiivusautiunues tagll
gnAseUATIMReLiiaunafINTn

a a

2. Jaggnianswadrunang

[y

I ] v A o o a a a oo o
o euluunastayandrdglunisindulaienuminerdey" (wu 20 a3Y)

o tnseudnlasudeyaneriuamsiazuminedeainiienlungy

a A a & = M8 1 [ [ v a

o  nMsdsnautieunaTuluunansal welilatadenanlunisdndula
o "U3981MN9NSHUYBIATOUATIINAMADNNSEDNUNIINYNDEVBIUNSEU" (WU 19 ATI)

o ATAUATINHADUEMIRATYANLANANAUTNason1sARdulaTasdeNS oY

UINYIRBBNIUNTOIFUNA

o UnSsuveAusaIRsaneldIedutadunanlunisidenuminendy

(53]
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v daa

3. Jaduitiidvswailiosiign
o thiFeuviaudinnadunneudlvidenausmuiinsaueiadesnis’ (w 18 ade)
o niFuunengussyindngndedulidenauiiviousidesnis uiinaglilldnmei
winaula
o madndsdoyaesulaviteliiinFoulidasylumadadulanndu’ w17 ady)
o tnieuiliuvasdoyaseulat wu iuledvesmineds vieludeaiife sind
wnlthndenaaizaindeyadimanianfumios
wssnedunnduiieufinadesniiduugihinaseusss’ (wu 15 a)
o ileufidvinaluszdunis uiusenaduanieulunisidenansligavitiunss

ANAUANATBUAS

anUsewa

nan153 98T lMiuInsandulaidenausuasuminendeesinssulasudninaann
% d‘ % ! a0 v o a a %4 £ dy
AsEUATY, Lileu warladediuyana aeliandudnsnannuinlutes fall
1. aseuadilunumdAnyeagn
2. iioulidvswaluszauliunany
3. Uafvdupmadmasetiniseunid e daiau
HANTSILADAASDITU N B NMUINIIAIUDITNVDI Super (Super’s Career Development
‘:1' i = = v = I3 a o Na
Theory, 1990) N152Y11 NNLADNDIINUALLAUNWNAITANYUTUNTEUIUNITNWAIUINGDATIN Ly
lp3udninaanuszaunisallutedin sudls msatduayuainaseuaduazdademsdeny
1. UNUIYIYDIATIUATILAZAUAIANIININFIAL
PNNANITANYY WuItnSeu 70% lasudnsnasinaseuasiulunan Feaenndesiu
UITBVRY Eccles (2021) Aszydn wewdhduginuawuimensfinwiwazondnliiuynsnaiu
IngoAuUszaun1sailazAluuT0InTauAT)
nsadvayuniuasegiaveinseunss Jududnuistadedrdgfidwmananisiden

a v A

WInende dniseununnaseuasIndgugadniniadeoniiviainvalenin vaeinseuain
avauafIndnelasdnidadudentveglureuiunvesarldineniaseuasiauisasessula
1UIT8Y04 Gore et al. (2015) advayuwudIAnd lngnuinladeniin1siuvesnsounsidwa
lngnsaionisdenanItun1siing
1 =3 a v Ly 1 . v 1 1 Iaa a
pe1913AnN 13Tu1aty 1Wuves Sawitri et al. (2018) FlviiuImnweuliiansna
Wil evilniie uwssnedu dawaliunsdnseuitenaueilinsuauaulavewmuies 89

a1aaneuusatlalunsiseuazdanadioruianelaluszazend
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2. UNUINVDINBULAZHIALLNDY

HANSANWINUTT 50% vestnSeulasudnsnanniieu Insanzlundves mslideya

a

WNeafiuumImends wag n1sidenAneaunselaluuvasioungufeliu 11338 ves Steinberg
& Monahan (2021) auayuwwifnil lnenudn ieuduwnasloyadiAglugarsiogu lnaaniz
Joyaiferteivauanuaznisidiinluumine1dy

VY2 1 [y

ogslsfiny dniFoudinlng/laildddnin gnaasulidonaaniion sansidenuin use
nasuannguiisufiadeian (2.9) 31 Taudaiunquidvinanisdanuves Asch (1951) 7
nani foguifhilunlinhmunguiiowieliduiyousu

nsfunuagioudn dnidsutaguianududasslunisdadulamndu esnin
ausaiinfedeyaifrtuuninerdeldietunudumefdnuasindoaiiie

3. Uaduduynnauaznsidinedoya
v ala o a Y = v o a = a
unissuniidmanedaauigiivondnvesmuesindadulaifenauglaeiiansanain
ANaUladIudININNIIATEUATINT B OU HANTITITENUT 30% YoITNTEUTTYIININYY
Fndulaintadediuyrrailunan Haaenadosiu nguiusegdlaves Vroom (1964) Nisgyin au
= & & 1 o ° ] v v
wilusspslannFumninnuiuiinmsnseyivemuesan et lgidmineideansle
Y = v ¢ o 1 Yo v a Y Q- a o 4
s deyaseulay dwngliinseuanusadadulaldegraludasy nan1sdunival

wudn naneauldiivleduesumInende, YouTube, wazunannesuludoadifeiiafnydoya

(% d

AEITUAMENABINITIT U TIdanAaIiULLIAAYDY Brown & Lent (2019) M5¥y31 N340
Joyapgruaitivansvsnaantatunieuen uavdlgliyanaifendaivuigauiunuiew Ny
4. NANTAATILANINEDR
4.1 NM5IATITHAMUTUNUS (Correlation Analysis)
[ v a S v o ¢ Y 1 v v < U aAa
o asaupuazmsdindulatiranduiusgs (0.60) uandliiuiiaseuniifenaluladend
HANTENUAIAR
A v a a v o & oA = o w a
o iaunaznsAnduladatanduiusuiunas (0.50) kansiniiouiiunuimdiAgluids
Toya wililyUadenanndniseuldsinduls
4.2 M3ATI29AMULUTUTIU (ANOVA)
! Y & v Ao J v a =
e A1 F =1586 uay p-value < 0.001 uandlitiiuin Jadeniinasenisinduladiniiy

Y [

wanefueg 1 ltud Ay seninnguiinSeunlasudnsnaanaseuaia, e wastade
duyena

U U U a 2 2 dl 1 > L% a d! % a dl 1 1

o WeANI wiagnquildadenaniuandaiulunisdndula FeaduayunwiAniii bl

Uaduieniinseungunisandulavesnau
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dalauaiuzaINN15AUIUNa

1. dnispumslasusumslumsimuauaunsalunsindulavesmues
o msfinsuuzundiveliinGoulddmnuaulavesnuesioudadulaiden
ALY
o duafulifiniSoud msfuaifenues ieliaunsausududeyasinnaie
uviaalel
2. TsaBouuazavminendonslrideyaiidunarsagsoudu
o lHumanvlesuesulaflunislideyaiieafuvdngnsuaslenansondnvosusiay
ALY
o dafanssunuznuitelviineulddudalssaunsaiaaiounsdndula
3. gunasesmsatuayuudlinaduinGey
o wawimsliuinuasdaiauauusiiadeassd tnglinnuddyiuanudenis
YDIYN TR

o msUalanialidnseuladensuauaulavesnuLee kNUNIEAMNUALUIN

71990

Farduanuzlunisisensenaly
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1 o/ ]

1. M3veenguAlag1elinsaunguuINIL
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(% '
av A= 1

o MATBdANYIIINNGUAIBEN YniSeusERulseuAnyIneulaly 31uIu 150 AU F9919
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a A 1

o aunsaTguguNgAnssUNsiienvesiniseufMmaefinuiumIne1aeln 1 1iegi
nsandulalusfnvesmnidmadeyszaunisallumineduagials
2. msAnwdademiniundasianisangula

o MIANWIILLY ATEUATT, Lo wardadudiuunna uidllladuaunenaiidnsna wu

o dMEnavenjuuzLwIkazlTuSEY Nonallunumlunsiidaiusnwtnsey
= 4 N aa ag Ly o o o o )

o Hovoulauazluduaiivie Muwrasloyadfyvasinseulugalagiu
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Abstract

This study aims to examine the impact of social media and online marketing on
university selection among prospective students. A mixed-methods research approach was
employed, combining a quantitative survey of 150 new students and qualitative in-depth
interviews with university marketers and staff. The results indicate that Facebook and
YouTube are the most influential platforms for university-related information, followed by
Instagram and TikTok. Furthermore, reviews from alumni (40%) and university websites
(30%) significantly contribute to students’ trust in selecting a university, while Influencer
Marketing and online advertisements have a lesser impact. Students’ university decisions
are primarily influenced by university reputation (35%) and academic programs (30%).
However, universities face challenges in budgeting and high competition in online
marketing. The findings suggest that universities should adopt effective digital marketing
strategies, including leveraging alumni testimonials, producing engaging video content, and
utilizing the most impactful social media platforms.
Keywords: Social Media, Online Marketing, University Selection, Consumer Behavior,

Student Decision
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The Influence of Future Income on the Decision to Pursue a Bachelor's
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Abstract
This study aims to analyze the influence of future income on students' decisions
to pursue higher education and examine economic and social factors affecting their

choices. A quantitative research methodology was employed, using a structured
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guestionnaire to collect data from 384 high school students. Descriptive statistics and
multiple regression analysis were applied to examine the relationships between variables.
The findings indicate that expected future income significantly influences students'
decisions to continue their education, particularly in high-paying fields such as engineering,
information technology, and medicine. Additionally, family expectations play a crucial role,
while tuition fees and financial burdens negatively impact students’ choices. The results
suggest that financial support programs and better access to labor market information
could enhance students' ability to select academic fields that align with their potential
and economic circumstances.

Keywords: Future income, Higher education decision, Economic factors, Social factors,

Labor market trends
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Abstract

This study aims to examine the factors influencing students' choices between
public and private universities, focusing on economic, academic, and social aspects. A
mixed-methods approach was employed, incorporating both quantitative research using
questionnaires and qualitative research through in-depth interviews. The sample consisted
of undergraduate students from public and private universities, as well as high school
students deciding on further education. Data were analyzed using descriptive statistics and
content analysis. The results indicate that tuition fees, curriculum quality, and job
opportunities after graduation are the primary factors affecting university selection. Public
university students prioritize lower tuition fees and institutional reputation, whereas private
university students emphasize curriculum quality and internship opportunities.
Additionally, family opinions significantly influence students' decisions, particularly those
choosing private universities. The findings suggest that universities should develop policies
to enhance competitiveness and better meet students' needs. This study provides insights
that can be utilized to improve educational policies and strategic planning for higher
education institutions.
Keywords: University selection factors, Public university, Private university, Tuition fees,

Curriculum quality
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Abstract

This research aims to investigate the causes of disputes between universities and

students in Thailand, analyze relevant legal frameworks, and propose solutions based on

legal principles. A qualitative research methodology was employed, focusing on key Thai
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laws, including the Higher Education Act B.E. 2562, the Administrative Procedure Act B.E.
2539, and the Unfair Contract Terms Act B.E. 2540. Additionally, court rulings from the
Administrative Court and international best practices were examined. The findings reveal
that university-student disputes can be categorized into three main types: disciplinary
disputes, tuition fee conflicts, and disputes concerning student rights and freedoms.
Furthermore, the current university appeal and complaint mechanisms lack transparency
and independence compared to international standards. This study suggests establishing
an independent Ombudsman for Education to oversee student complaints and developing
an online platform to enhance the efficiency of the appeal process. Additionally, legal
reforms are recommended to strengthen student rights protection and promote fair
dispute resolution mechanisms.

Keywords: University disputes, Students, Education law, Administrative Court, Appeals
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The Impact of PM2.5 on the Respiratory System of Urban Populations
dangy1 vedanlas
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Abstract
This study aimed to investigate the effects of fine particulate matter (PM2.5) on
the respiratory health of urban populations. A mixed-methods approach was used,
incorporating quantitative surveys and qualitative interviews with health and
environmental experts. A total of 150 participants were selected from urban areas with
high PM2.5 concentrations. The findings revealed that the average PM2.5 level in the study

area was 48.5 pg/m3, exceeding the WHO air quality standards. Among the participants,
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61.3% reported coughing and throat irritation, 50.0% experienced breathing difficulties,
and 20.0% had asthma exacerbations. A logistic regression analysis indicated that for every
10 pg/m? increase in PM2.5, the risk of respiratory symptoms increased by 1.5 times.
However, 85 % of those who consistently used N95 masks reported significant symptom
reduction. These findings highlight the urgent need for effective preventive measures and
stricter air pollution control policies in urban areas to mitigate the health risks associated
with PM2.5 exposure.

Keywords: PM2.5, Air Pollution, Respiratory System, Public Health, Prevention
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Relationship between PM2.5 Levels and Respiratory Symptoms
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The Impact of PM2.5 on the Incidence of Respiratory Diseases in Children

and the Elderly
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Abstract
This study aims to analyze the impact of PM2.5 on the incidence of respiratory
diseases in children and the elderly. A quantitative research method was used, with a
sample of 300 participants, including children aged 0-14 years and elderly individuals aged
60 years and above, residing in areas with different PM2.5 levels. Data were collected from

hospital medical records and environmental agencies, and analyzed using descriptive
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statistics and multiple regression analysis. The results indicate that higher PM2.5 levels are
positively correlated with an increased incidence of respiratory diseases. In areas where
PM2.5 levels exceeded 50 pg/m?, the incidence rate reached 45% for children and 55%
for the elderly. Children in high PM2.5 areas had an increased risk of asthma and bronchitis
by 1.8-2.2 times, while elderly individuals had a 2.5 times higher risk of developing chronic
obstructive pulmonary disease (COPD). Additionally, hospitals in hish PM2.5 areas
experienced a 20-30% increase in patient admissions. These findings highlight the urgent
need for policy interventions to control PM2.5 pollution and implement health protection
measures for vulnerable populations.

Keywords: PM2.5 pollution, respiratory diseases, children, elderly, air pollution
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TrieuidsswedlsaUongaiuFosafiutu 12% uazn1ndedinnnlsamadumeladiindu 9%
NG NM3ANYITE Wang et al. (2020) Ss¥liifiuingeongfiondoagluniosisl PM2.5

g9 Tensmsidndnunlulsimenviagenitdaeengnondeluyuunis 20%
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4. nmsfneluusunvesdszmealng
Uszinalne Junilsludsemaituszaudymuaie PM2.5 eghesaiios Tnaannglufiui
nyamnumiuas Weslny uazaiawmie 4aldsunansgnuainnisasiasmuinyy lsanu
PUANNNTTY kaENTMIININIINMINYNT
ITHUes NTEMTINEIsITAIEY (2022) wudilugiedt PM2.5 g1 nsdiaelsamatiiy

melaludinifistu 15% oy fasegidlsavenFodedsanmadnsnvifisty 100% uenani
uFnwves Minerdeuiing (2021) Sssvyin infiendelungammumunsiisnsinindulse
Fafiamuan 6% 1y 129 anelu 10 Yiikuan
5. kuamelaaiuuazinnsNIsanNansEnuYas PM2.5
MNMsANYIMEANNST Ivanguumeivigansansznuves PM2.5 seguaiw Tiun

1. msldmihnneunss (N95) Beanunsansesdu PM2.5 16da 95%

2. msfasuatesmlenanidluthusaslsadou WeanUinamafivmelueins

3. N1999NNYUNILAIVANNTTUADENATYAMNLIWULAZEUN UL

4. m3susAliUszvvuvanidssfonssunanaudaluiuiiendu PM2.5 g

nsfAnwlag Cheng et al. (2022) nuiluuszmadidannsnindusinlunisaiuay PM2.5
W guuazinvdld dasnaAalsanafumieleanainit 20% aelu 5 Y lewieudiu
Uszmafilsifinnsmstesiuiidung

MAMsAEnyNTIAUNTINiuI PM2.5 udladeidsandniidmaliifalsamadumelaly
Winuaziaseny Tnsiame Taaiin lsaongaiuFoss uarlsanaonaudniay sudderislusedy
anauarluszmdlnessaduayudedulivgud seiu PM2.5 figatulienufuiudiusngns
dhdnwlulsmenuiafifiudu

uAdeiarddsteyannnisinunouniiifie Susunansenutes PM2.5 dodnsinisiin
Tsamadumelalunguifinuazigotgluiunvesszsinalng uagiausuuimianisteadud

WHZALNRAARANTENUYDY PM2.5 AOgunImMUadused nsiuszun

5 ada o
ITHUYUIBIY

n1sAnwil¥szideuisideidaliuna (Quantitative Research) LitadlAs1gsinanseny
109 PM2.5 siadnsimaialsamaiumelalunnuazidgeens lneaiunsniutuneudssialudl
1. Usansuazngunegng

1.1 Yszvnsdvung

o |

Useansnboluniside tawn

a Y v U

o Ny 0-14 U Mdrsunmssnulsamaiumelalulsmenua
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o Hgeengeny 60 YUl Alesumsidadeinlulsamadumels

1.2 NgUA70E19

1 Y 1

naustegegnAniantagly Nsguflsg1awuuLUItU (Stratified Random Sampling) ag

wuseanilu 2 ngu fie

1. naudn (0-14 U) 377U 150 Ay

]
[ 7 [

aq|
1 4 dé’ o
2. nquEasy (60 VIUlY) 91u3u 150 Au
FINAUAIBE1NEY 300 AW INLTINEIUIBTTRazonTUlWAN LTI SEAU PM2.5 g9 1y
NWMNLIUAS Wedlvd uazuAsTIvENn
2. msAneazIiaTsidaya
2.1 nsuTIvTINTaYa
Toyaniltlunuideudseeniu 2 Ussinn loun
1. Uayaszau PM2.5
o hiudeyaainuiieauiliieades wu nsumuAuNaiiy (PCD), nsuanfiouingn
WAETaLAINLATOINAMAINEINTA
o AAMTIENTEAY PM2.5 s18Tu/5emeuant 2565-2567
2. UByaguNNVRINgUAIBE1
o MYoyadan nyszideuvedlsmeiuia Assumadisumsinwemelsaniaiu
mela
o dunwaingudiegimseunaseufediu ean1sveslsa wgAnssunsdeaiu
warUsiRgunw
2.2 Fhwszvideya
a ¢ v 1 < 1 £% 1
nyaszdeyawutoanlu 2 dw laun
a € a . . .
e NMTIAIITALIINTTUUN (Descriptive Analysis)
o ldadfBanssaiun wWu Aade Arsovar wazAndesuuuInsgIu Lieaduly
ANWULVDINAUAIDY AL TLAY PM2.5
o MIUATIMTIBUUIU (Inferential Analysis)
¥ o U & a 6 o 3 . dl' U v s 1
o 14 anduiusiiiesdu (Pearson’s Correlation) WBA$I9ERUANLANRUSIENTI
JEAU PM2.5 fudnsnmisiialsamasiumela
o 19 msTsizvinnnssnnaa (Multiple Regression Analysis) bii 87153988U

aa

dvswavestadunngg Nilresniinisiinle
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3. A5AIUN15IY

Tunou 518821980 S2YLIA
1. Anumssunssy  uvnuenansifetesiu PM2.5 uazkansenusieauamn Foud 1-2
2. 09NLUUMTIY  MnuanseuwiAn sudeuiside waedsnmsiudeya Foui 3
3. nudoya Audeyaseiu PM2.5 wagtoyaainnusuilouvesngudions  1fewd 4-6
AIPAUN

4. wrenteya  Wadalumsliesieianuduiussening PM2.5 Aulsemaiiu lheuil 7-8
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5. @sUnauag ayunansAnen nieuauauuImensUesiunansenued DU 9
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nuifeildnsiudoyasin nquiegrafnuazdgeetgdiuiu 300 Au wazdeyasediu
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197199 1 WaN1378

52AU PM2.5 ansansialsamafumelaly  snsimsiialsaniafumelaly
(ug/m?) \an (%) He9018 (%)
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Junang (25-50) 25% 30%
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a ¢y 1 [y = [y a a <
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) o

v
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1. ey PM2.5 figetu fdnmnaislsamadumelaiuiy
o Tuituiififl PM2.5 6 (<25 pg/m?) Ssnsialsaludinegi 10% uaglufgeeny
087l 15%
o TufiuAiAf PM2.5 Yrunana (25-50 pe/m?) Sasmsislsaludniiatudu 25%
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HA99188909 55%
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o inflondueylufiufifidar PM2.5 g9 dlonadulsafinfiudy 1.8 win woed
Tomainnnizvaanausniauifintu 2.2 i
3. fgeenefianuidssrielsntangatuiioss (COPD) waranuay
o Hawwluiiuiifiian PM2.5 g9 ddammadrinvlulsmeiuiadionin COPD

ity 2.5 wh Weieufufiudifiiiegus
o Tseveauamuluggeongidintu 1.7 wh Tuluiififien PM2.5 g
4. WANTENUAUATEINIUALATITGY
o Tsmerualuiuiifid PM2.5 g Swaugtaeifistuade 20-300% lugasiid
a9
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YoYU
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anUseNa

NANNTITENUIN SEhU PM2.5 Sanuduiusinenseaiudnsinisiialsamaniumelaluan
uavigio1y Tadenadestu nquinansznuvesaiivnaeInAdeaum (Air Pollution Health
Impact Theory) fiszyinduazossuadnaunsaingszuvmaiumelanaznszuaden duwa
ThAamssnauLaslsamadumelaiess (Pope et al., 2019)

1. MSAATIZRAUFUNUS 299 PM2.5 wazlsamadiunmela

INNANTITIVYNUI

a0

o Tuituifidn PM2.5 g9 (>50 pg/m?) dasinisiinlsamadumelaluangdia 45% way

Tuggeenyasiis 55%

o HBWUSHUNBUAUNUNNLAT PM2.5 611 (<25 pg/m?3) Wui19ns1n1siaalsasinnags 3-4
Wi
nathdululufiamadeaiunisfinwives Gupta et al. (2020) Fas2y3n PM2.5 ATy 10
pg/m3 ilrensin1siialsamafumelaliindu 8-12% uenainil 1uITeUes Liu et al. (2022)
Farliiiuin fasongduda PM2.5 iWunawulidnsnisdetisainlsamaiumelagaau 9%
VANGIUINAINEAER STatuay:
IS 1 ¥ ] o dgl/ d‘ a ] Y a
o NalNNATINIMN: Wi PM2.5 mmaaLmq‘damLLazmmEJLuawamﬂmumﬂﬁ] daaliiiin
N138nLEULT83e (Chronic Inflammation) kagyilulsaniaaumglaguuse¥y (Chen et
al,, 2019)
PN a ' 2 = YY) P2 A Y =
o nsiinANIdsvedsalunguUTzune: Wniveanduimunlaiiug uasdgeengisyuy

Y v

pilAutungeuweas vilvilrenansenuves PM2.5 1naiy

9
]
=1

< v < 1
2. wnuasdgeengilunguiiesgedn
RURT] 9 9 U 9

INNITANYT WU

o intunuiind PM2.5 g¢ Suwildudulsainuasnaonausniauiiady 1.8-2.2 i

¥ = % 14

o dgeengduunlilulsavonganuizass (COPD) Windu 2.5 Wi wasldnsnnisdnsne
Tulsanerunasiudu
awaTvilinguanuazdgeenglasurnansznuIuwss:
@
o AN
[ K- I~3 c{' ) 1 a
o UandslWaudud vinllhseuaienigeinie

o dammsmelagandglng villigaay PM2.5 1nTu

L)
eXe
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Y
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¥ % A

o syuugiAuiudeuas vilirufnlsatiniaumly
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msfnuilaenndesiunuves Zhang et al. (2021) inui nnluidlesnila PM2.5 ge &
Tn31n1sialsafingeanITMUATUUNGS 1.5 11 waza1uved Wang et al. (2020) Auansliiiiuii

gengeAeluunuafivgaildnsnisiisnululsimeruiagadu 20%

9 Y

eXe

3. NANTENUNAATYINALATEISITUGY
uansAngamu lsmeunalufiuiifd PM2.5 galisunudtinifistuads 20-30% dwald
o Aldlunsinulsamadumelafinty
. AIHOUTBIYARINTNNMILNTSENTY
o spuuasugudanszanntu Tnsenglurienefinidugs
wnAnilldsunmsatiuayuain ssdnsewndelan (WHO, 2021) fissyimansenumes PM2.5
sogunmduanvnves Alddeduasisaauiidintuialands 2-3% w81 GDP lagianzly
Uszinaiiluativge
4. minanevsadedninvenisive
WIIHANTIT AU VAYURUIAATT PM2.5 Tnansenulagnsesiolsnniasiumely weidad
tadvduiioniinasiosnsnsiialsn Lou
o Jadusuiugnsn: Wnuauenafiwugnssuivilthdelsafiaunnniidadosu
Aawndey
. woAnsINguam: mslavthnnewievionislfiaiesenenireratisansansenuves
PM2.5
o Jeduimsugianazdeny: asouaiaiineldiienaldiniwensifivamelunstesiu
FULEIN PM2.5
fefu esfinsfnunfieseunquifadomariifiuduiioandedifavesnisite
5. Faduawuzlunisuilulegyin

[

NNHaN1TITe Tleiauewurlunisanuanssnures PM2.5 seiinuaziigeeny fis

be

1. ulgungAIuANLATien1eeINe
o §3UNAAITEONNYNUIEAIVANNTTUA BENAN WIINTTIURAAINNTTULAL
gIUNNUE
o iiuiidduluundleniioantu PM2.5
2. wmsmsdesiugunmn
o duasumslémthnin No5 TugsiiAugs
o Ansaadoaonaimealulsudsunazaniuneuna
3. MslAushas IS

o dnlasamsiianudinedfiunansenuves PM2.5
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o duaduliuszaruvanidsaianssunaaudsluiisdiugs
dsdanusiena

o WaNFIRUTUI PM2.5 Tnansenulnensaselsanadumelaluinuaziaseny
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2. MSANEITZYZYIANYINUNANTZNUVDY PM2.5

e AITHNNTITY LWUURAMINNATE8E817 (Longitudinal Study) WioUsziiiu nansznuazay
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o ANWIANUANAIMILATEFAIVRS N1TRENULEUIEAIUAY PM2.5 18U N153711ANT5 1Y
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5. maAdeiinsaungunguuszvnsiivainuansdu
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