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Abstract

This article aims to highlight the history of coffee, its cultural connections, and the
role of coffee shops, commonly known as "cafés," from the past to the present. It explores
how cafés have become gathering places for exchanging ideas and disseminating political

ideologies. The article also delves into the political strugsles associated with coffee
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consumption, particularly among the lower class, and examines the coffee trade chain, which
has been shaped by economic and political factors. The influence of coffee on the global
economy and its connection to political movements is shown through the development of
café culture. Cafés are not only places where beverages are sold, but they have also played
a significant role in political discussions and intellectual exchanges. Moreover, the article
outlines the current value of the coffee trade, which is closely linked to the policies of major
international coffee organizations. This information serves as a guide for the future

development and popularity of coffee as a crop.
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Coffee Trade by Continent in 2023
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