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Abstract

This research aimed to study 1) the difference of technology adoption process of users in
Bangkok classified by demographic characteristics 2) the influence of perceived risk of PromptPay’s
QR Code financial transaction on technology adoption process of users in Bangkok. This study was
the survey research. The sample were 400 people who had ability to use the smartphone and
accessed applications that supported PromptPay’ s QR Code. The convenience sampling was used

to select the sample. The data collection tool was questionnaire with Cronbach’s alpha of 0.946.
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The statistics used for analyzing the obtained data were percentage, frequency, mean, standard
deviation and multiple regression analysis. The results showed that 1) users in Bangkok with
different age, occupations and income had different technology adoption process at the statistical
significance level of 0.05. 2) the influence of the perceived physical and psychological risk of
transaction affected the awareness stage, the influence of the perceived physical risk of transaction
affected the interest stage, the influence of the perceived social and psychological risk of
transaction affected the evaluation stage, the influence of the perceived physical and psychological
risk of transaction affected the trial stage and the influence of the perceived physical, social and
psychological risk of transaction affected the adoption stage of technology adoption process at the
statistical significance level of 0.05.

Keywords: PromptPay’s QR Code, Perceived Risk, Technology Adoption Process.
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Ao madsnuiiidulsyanswiniu 0.298 mneaudn wndidadanandswndenniiniy 1w
srdmaretulssiliunavensyuiunissensumaluladifiuiy 0.298 wire Audsaniednineiile
FuUsEANBIYINAU - 0.678 MuneAwdn mniitladauEs i ine ity 1 e szdawasiedu
Uszillunaveensyuiunseensuinaluladanas 0.678 e
4. ANUABININEAIN (X2) LAZAULEINNIRAINGT (Xs) AIHARBTUNAADIVEINTEUIUNNS
gouFuwelulad Jadusunssuianudssnsignssumiesnisiusiiu QR Code vasniaumdannnsa
pSunefstunaansensyuIumsseniumalulad le¥evas 7.1 (R? = 0.071) TaganunsathAdudzans
yesiuUsiaunsasivhuendouduauniswensal Sunnaswesnszuuniseensumalulad (o)
gsiadl
Yq= 1.739 + 0.372 (Xy) - 0.668 (Xs)
naunsansnsnesugldall laifitadesumsiusamudsanisiganssumensiuiu QR
Code vaandonndannsaosunsdunaaswesnssuiumsooniumealulad (o) agjﬁ 1.739 128 A
Bosnsnmenmilidulssavswihiu 0372 mneaui mndidadeanandewnenienmdiatu 1w
srdenaiatunaaniveinszuauniseenfumaluladiiiniy 0.372 wiie Anudsamiadnineiilan
FuUseanSivindu - 0.668 Mu8A1NT MnditaduaulBrmnBaIneniuiy 1 wie avdinade
FunmaosvenszuunsEonumAluladanas 0.668 iy
5. AUEIMIINIBAN (X2) AULEE NS IR (Xq) wazAUEEINIAnINe (Xs) ?imasia%gu
goufuvesnsTUIUNsEeniUmMAlulad dadeiunisiuimuidsnisigsnssuniesnisiusu QR Code
yomdoundaunsnosune fetusensureenssuiuniseoniumalulat 1¢%esas 5.6 (R? = 0.056) Ing
annsaiAdulansvessiulsiianunsasinvihunesndeuduaunisnennsal TugeusuveensEUIUNIS
ousumelulad (vs) Taead
Ys= 1.532 + 0.301 (X2) + 0.460 (Xq) - 0.508 (Xs)
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Mnaunsannsaesugldsal Slddtadesunmsiuiamndsimnishyanssumnisduinu OR
Code waswouingannsnoduneduseniurensrurunsensumealulad (Ys) ogffl 1.532 e A
deamamenmiiadulsyansiiiu 0301 wneaudn mniitaseanudsmanienmiiudy 1w
JzdmanetusonsUTRINsEUILMsansumATUTaT LTy 0.301 Wiy Anudsmnsdnuiiindudsyans
WA 0.460 nuneAudn winiitdadeanudsmnedenmiindy 1 e szdwnaneduseniures
nszurumseenumaluladifindy 0.460 miie AuLdsmninInefiddulsyansiiu - 0.508
WAL mnitaduanudemdaineiudy 1 wihe vdmanetusoniurensyuIuNsEaNy
walulaganas 0.508 e

aAuTENa

MnuaN1IANWIANLAFILT 1 81y 013w warseldiuandtudanalinszuiunissensy
walulaflutugensuunanisiuegneiteddyissdu 0.05 nafllfiAnanmsiithiiadedueny 013w uay
51618 NedeuAMUUANAIsTeInsEUIUNsEansumalulal (F-test) luduponsundnaiilddeilen Sic.
Wity 0.022 0.002 uaz 0.011 Fsfidntionndn 0.05 muAfsatuilitinnesiuonusazdurenssuiuns
8oUSURINNE ¥ VD1 Rogers (Rogers, 1983 919l Luenwan, 2012) ua Hotaraphavanont (2014) ) Fslal
annsnAnaIIldNT I usiay suusuaqm vauMssouullsiutuasataiaudiios ogfludusonsudes
HunsEUIUNSUasduieutintuiou Svaeandostuinisiunindassdeatadefitaronmssensu
wounaiaduinelulunsiigsnissunansiuiulnsdwiladoud : nsdlfnw surmseesduluin
NIUNNUMIUAT VB4 Srisawangsuk (2015) WuIUaden1auseynsmanslagduunaiueny 81w uaz
eldmuidnuusnsUssrnsmandiueny endn uazselduandafuiinasenissonuLoundindy
welulunsigsnssumanmsiuinulnsfmiedeuiiuandsiuseaidoddayfiseiu 0.05

MNNAMSANY ARG 2

1. IINMIAFUANNAFIUMEITIATIEINITANNBELTINY (Multiple regression Analysis)
Tuduesrdnssanidudusuenfimnanuduiuuesiuusdassuasiusnuazdanaldiniand
Wuvinfumiiduau eriiluuinmnefansdamaluiamadiontu duiiduavdmalulufienanssdiu
d FefuFseduielidn anudssmameniniledulsavsifuuan fe dldan QR Code semiing
arundssnamenimnniuassilidunsevinuietuiiug duaula funnaes uazduseniudisnunniu
mmL?ifmwmé’faﬂuﬁmé’mﬂiu%wéﬂumﬂ g difldenu OR Code nsgnindaudssmadeaumniuay
wﬂwuuﬂ'ﬁwmuma wazdugeusuinmniy mmmmwwmmmmuJua’u fia tnidldnu OR Code
mmuﬂﬁmmLammwmwmamm awvlitunssndnudoduiiug duvssiduna funaass uazdy
gausudenuniu Ssdianundreadetunuideuss dasedumssuimmdedidsvinadenginsmnste
dumommaneaeaslungammamuasyesiuslan 183 Amonkaew (2012) Tngradildfe Jadesnumssus
s un sy Sumenm Fumatu Srumee Sndeine wasdunm Jevwasonginsumste
AufemnsnnemeaslunguwauAseduslnaogslitedAyissdu 0.05 uilusuideilildeas
BATIEANITARBELTINY (Multiple regression Analysis) wsihd35 Chi square

2. wansieseanufgiutuasdiulddnlunisiasesidsduiicn /R ddindn 0.5 ude
Sovar 50 fansanansaldauls e TunisfnunBvsnavesnisuinnuidssnisvingsnssunisnisiu
K1u QR Code Toendomingidsmaronszuiunisseniumeluladvosfldeluamnsaymumuas du
L?‘im%'aaﬁumi%’ug”mwm?{m FeluunAauwes Barbara, Thomas and Brian (2013) T@na1l341 Tuuns
a1 1575egudrindn R? fagldinazdiane wu msviunenginssuuywd luanndsinen el R
lFagiidndinii 0.5 wiefovas 50 1lesfeaywdidudsionnazaaald Welsuiunszuiunismis
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AMUAN Lag Barbara, Thomas and Brian (2014) lananal3an fewsdiin R? azteedldlavinlvinainduwds
wneiivdeddey vse ArduusyansiuUdsuwlasudedala A1 R? agdavitlusinin nsulamnumang
NGNS HITCH

<

3. Wenswaun1sindwlsdasedwmasiediuusnuegelsndsaniifaunsainaunisvaniun
wensalldinlunsaztuvenszuunmsvensumalulagasduegialsandadedunisiudanudesnis
FINTIUNWNITRUNIY QR Code YDINTDUNE

dalauauuy

forausuuzlunsfnuadall

diestanlfAnnssensuinniuluutasduresnssuiunissensy dedlduinmsseusumelulas
wntu gldvinsagiimsliduazseiiosasifiumndu gliuimaannsndmaannisfnu g ldwsd

nausegiifonndmedinssuiunseeniulutusensusnnniingudu §iflsiuinis QR Code
yommFaandannsninsduaiunmsrainanzasludinguiifonindungldfeiinslavan viensli
YUTEFURUS

Padodrunssuiamnmdsamsmenmuduiiisninatetunsaiinvieduiiug duauls
funnaes wartuseniuresnszuumssensumelulad Woliilfmnusuiaudssianisgnin$iesenie
Mnflaandn {alisnsueundiaduausafiunisasevininnudsmnanienmle wu lideyaiild
ogslsUaonsts Tideyademssede Wiunsudadeu 1Wudy

Pafodumssuiemmdssmadiaududuisviwade fulspifiune dunnaes uastusousy
yosnszuIuMssoniumalulad {l¥u3ns QR Code vasnarmdamsnitligldanusuiniudsmis
Faulldeneizns Wiiinsldann QR Code mnntunududn wiedauildusnisaneg lneduasuliiiy
99M19 QR Code vowmfaumdidudn 1 Bmsilunistrseiu

Hafosunmssuiamudsmneadninenudwuitsviwatedunseminuieduiium dulssiiua
funpaes uartusensuvasnszurunsseniumalulad anudsmnaininefidduussaniiduay
mnoaudn mindiadeanudsamsdnineufiniuardmadenszuaunissensumaluladanas
mneaniiuavvesnlifulafeanusiula Fuavvesmnulifufenuduiu duauresaall
W UIETAIRAoA NI AUARTIn Sgliuinsimdldan QR Code wiasmdshlavnléanu QR
Code wiound Fuiun1sldans QR Code vosnsaumelun1siu Touluuazianimungiuindinashlv
fdausensuinntu Tasauily QR Code wiawng flanude agaan Uaoasy anlenaindofinnain
711999115 IUSNSLag AR IdLLeY iamﬁ’q‘mﬂLﬁmsﬁaﬁm‘wmﬂmiﬁﬂwsLLﬁﬂzyMWlé’asjwamiaﬁ;mLLas
TI0L57

nagndivnzaslunsianliAnnsseniuiinanie nagndnisduaiunisnaialusuiuy
o4 lawan nslivnussnduius iuueundiaduressurasgliuinng vislunsddgléuinisidn
sumsvesfituinisannsaliminnulideyaunildnuls ieliglduinsmssmingfannudes

forausnurlumsinuaadaly

nsfnwadeiifunisfnwiieaiudninadunissuimaudsnisissnssimamstiui QR
Code waswioumefidmanonszuiunssonsumeluladlumansanmamiuas fadu msfnuluadutely
asfnuluaniuiiaug vessumalne ielddaunsouaquuarldsutoyalunsilulénumuesy
Tsfusnsanniu

fitaulaamsafnyifisatu QR Code vaafliiuinisduqld nsnzdauves QR Code Huaiigls
Uimsduusninilearnveaniesmdor ileazldiiiunnuusiainawes QR Code usazgliiuinms
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mansiushumsnelaulnsdny vemeundfidimadenszuiunisseniumalulad iielslddoyad
AsoUAguTEIMSIH NS oImSINTY

asAnwdadediudug uenineaintadedunisiuianudes 1wy aanmnisuds
Bidnnsefing eglsiuimathdeyaluuutssaunmnisliuinslifsetu

mniinsihnagsnsduaiunismaiafiuuziluldudrnsiinsisednuinnagnsihlulda:
sonszuunseNsumnaluladetidls
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