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Abstract

The objectives of this research were to 1) examine the level of the marketing mix for Life
Deposit Insurance among customers of the Bank for Agriculture and Agricultural Cooperatives
in Surin Province; 2) investigate the level of purchasing decision-making for Life Deposit Insurance
among these customers; and 3) analyze the influence of marketing mix factors on purchasing
decisions. This study employed a quantitative research methodology using a closed-ended
questionnaire as the data collection tool. The questionnaire underwent content validation by five
experts and achieved a high level of reliability, with a Cronbach’s alpha coefficient of 0.910.
The sample consisted of 396 respondents selected through multi-stage sampling. Data were
analyzed using descriptive statistics of mean and standard deviation, correlation analysis,
and multiple regression analysis. The findings revealed that 1) the overall level of the marketing mix
was rated at the highest level. Among the individual dimensions, personnel had the highest mean
score, followed by place, process, physical evidence, price, product, and promotion, respectively;
2) the overall level of purchasing decision-making was also at the highest level. The highest mean
score was found in need recognition, followed by post-purchase behavior, alternative evaluation,
purchase decision, and information search; and 3) all seven dimensions of the marketing mix had
a significantly positive influence on purchasing decisions, with a combined predictive power of 72.4%

at the statistical significance. level of 0.05.
Keyword: Purchasing Decision, Life Deposit Insurance, Marketing Mix
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wATENNIAINSINYAT LA TaIninasuns LanaNanIumIsI9m 2

M1519% 2 LansaefewadIulstuunnsgureinsdnaulade

sriunsiadulatedudinaaasesidin X SD. zAUANAALAY a9y
1. AuN55USTANUABINTS 4.57 051 1Nl 1
2. AUMIAUMTeLA 427 071 1niian 5
3. puUNSUTEEUMNAGEN 450 053 1niign 3
4. frumsinanlate 4.45  0.56 1nitgn 4
5. huanuddnuasnginssumdanisie 452 0.50 1niign 2
57 4.46 0.8 niign

91NANTNAN 2 WANIALRREY kaLdIUTELUUNINIFINVRITEAUNIARAUTIT BRI UNNANATIZYY TN

Tagsaunudn danuAaiveylussauiudlsuiniian lnefiawad owindu (X = 4.46, S.D. = 0.48)

Wenansandusiediunuin Aunssuifnnudenis dawad vasde danufaviveylussduinniian

(x = 4.52, S.D. = 0.51) 59983A8 FuAMLFanLazNgAnsIUndIN1sTe TanuAnadiueglusziuniniian

(x = 452, S.D. = 0.50) A1uN1SUTELTUNILE DN ﬁmmﬁmﬁuag’luazé’umnﬁqﬂ (x = 450, S.D. = 0.53)

munsinaulade SanuAniivegluseiuinniign (X = 4.45, S.D. = 0.56) wagaumsAundeyadinuAnuiy

aglusgivanniian (X = 4.27, S.D. = 0.71) MudWUIngUszasAten 3 wWefinwidiulszaunianisnaiaind

a

[ [

FINATUNS UARIHARIUANTNT 3 Uay 4

A15199 3 ANFUUSEANSanFUNUS LU UESAUSEMINed Ul T ANNI9NISaIANUNSPnAUlA%

anSnasansinduladelud1nauas1eRiIneegnAISEIAISIBNISINYATUATANNTAINISINYAT LA

Vodel iy Ay FUNNTIA AunTEaEsy fiu Ay fudnwale  nseeaula
ode a o - Z
9101 HARA ] i ASAAA UAAINT  NIBUIUNTT 7119018 )
AuNand e (P1) 1 0.611%** 0.603** 0.463** 0.562** 0.524** 0.376** 0.661**
fUIAN (P2) 1 0.689** 0.501** 0.693** 0.730** 0.576** 0.607**
AUN1FININUG (P3) 1 0.511** 0.741%** 0.733%* 0.658** 0.737**
PUNTALESUNTAAR
1 0.433%* 0.675%* 0.571** 0.538**
(P4)
AuYAAINS (P5) 1 0.750** 0.581** 0.650%*
AUNTLUIUNIT (P6) 1 0.604** 0.601**
PUBNYUENIANIAIN
1 0.684**

(P7)

nsandulage ()

1

a o

** Jedfgh 0.01
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AUNITTATIMUIY A1UNTAUATUNITAAIA ATUUARINT ATUNTEUIUNT AU NBULNINIEATN
fanuduiusfulumavandenisdnduladeFuinanaeidin ardulsyansavduiussznineiauys
daulszaunanisaatata 7 1w fesduiusfulumauanegluszduuiunans Tnsenuduiusgeae
sprisduUTdaseie fuyamng Audunssuaunns 0.750 Adulsyandanduiussevinaiauys 0376 As
0.750 agrefitfuddgynisadffisedu 0.01 AnduUsy Vs anduiussEmiduUsTaumInsRaInTie 7
funsdnduladeluninsy danuduiustulumauinegluseduuiunats Tneduiifiarmduiusgege
Ao funsinsimiing 0.737 wazanuduiussngade Funisdsasunisnain 0.538 TagArduuszdns
andaiudogsening 0.538 fia 0.737 egnaflfudAgmeadanszsiu 0.01

A15199 4 ANFUUSEENSN10R008UBIEINUSEANNIINITAAIN

Unstandardized Standardized Collinearity
Model Coefficients Coefficients ¢ Sig. Statistics
B Std. Beta Tolerance VIF
Error

1 (m‘ﬁl) .876 121 7.230 .000
AUNARN I (P1) 338 032 .399 10.681  .000 911 1.956
AUsIA1 (P2) 246 .035 .259 5.895  .000 .855 1.815
AIUNITINTIMUY (P3) 239 .045 257 5278  .000 702 1.315
pruNsELESUNIIRaNn (P4) 240 .025 .264 5.598 .000 .847 1.235
ﬁ’mqﬂmﬂi (P5) .100 .041 116 2.454 015 819 1.136
AUNTTUIUNTT (P6) 178 .044 .196 3.765 .000 .40 1.168
PUANWAIENIINIEAN (P7) 229 .026 .353 8.907 .000 .954 1.204

R=0.851 R*=0.724 AdjR*=0.719 SEey=0.25688 F =145.044 Sig = .000"

v o

*syautludAyN 0.05

AR5 4 WU drulszaumeamsnatni 7 du dansnadsuandenisinavledenansael
Tnefiduuszansnisnensalfiuuuda (Adjusted R Square) Wiy 0.719 wazAduussanSanduius (R)
WA 0.851 wansliiudsanudunusluseduasud19gasenineawysdiulssaunianisnainiu
nsdndulede warawnsnosutsmuulsusiuresnsinduledeldesay 72.4 (R Square = 0.724) 019
fudfyn1ead i sedu 0.05 WeRarsanArdulseans anoesvesunaziiuls wuin dundas o
(B = .338) IdvSnauniian ssauNnAe AusIAN (B = .246) MIduaiunisnain (B = .240) msdndiviing
(B = .239) anwagn1aN18AIN (B = .229) ns¥UIuMT (B = .178) LagyAains (B = .100) Aua10U &1u130
Fouaunsnennsails el

Y = .876 + .338P; + .246P;, + .239P5 + .240P4+ .100Ps5 + .178P¢ + .229P7

Inaunsununsinduled ondn et (Y) Snsnavesdrulssaunenisnaindundasasl (Py)
AUTIA (P2) AIUNIFIANITVUNEY (P3) ATUNITALESUNITAAIN (Py) ATUUAAINT (Ps) ATUNTEUIUNTT (Pe)
LAZAUANYULNINBAN (P7)

v o
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fanumnzautazundedo vae 1/1mmwmammaaummmuiumawmmmaw 0.25688 uaﬂmﬂu
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