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Abstract

OBJECTIVES: 1) to study the level of opinions on the SAWASDEE BY AOT
application. 2) to study the level of opinions on modern marketing strategies 3) to study
the level of opinions on service quality and 4) to study the relationship between the
SAWASDEE BY AOT application, 4ES marketing strategy, and service quality. METHODS: This
quantitative research applied purposive sampling and collected the data from 420
Suvarnabhumi Airport’s passengers in total. The questionnaire as a research instrument
was tested with its validity of 0.67 and confidence level of 0.947. Statistics used include
frequency distribution, percentage, mean, standard deviation and correlation coefficient.
RESULTS: The SAWASDEE AOT application has a level of opinion on flight information
accuracy rated at the strongest agreed level; exchange in 4Es modern marketing strategy
was rated at a strongly agree level as the first 4Es, receiving information in service quality
was rated at strongly agreed level in receiving information from news. The SAWASDEE BY
AOT application has a high level of relationship with modern marketing strategies 4Es, and
service quality. Accept the set hypothesis (Hp) with correlation coefficients of 0.858 and
0.810 at a statistical significance level of 0.05. THEORETY/CONCEPT: 4Es modern marketing

strategies are important for marketing in changing era of consumer behavior. Creating good
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experience to service users should be promoted and supported in order to get the
feedback from the service users, who will be the next experience teller. Suvarnabhumi
airport should stimulate perceptions to increase the use of SAWASDEE BY AOT and
approach to every group, particularly baby boomer, who are using SAWASDEE BY AOT at
a low level. Though, the baby boomer is an increasing huge population in every year and

they have high purchasing power in the market.

Keywords: SAWASDEE BY AOT Application, Modern Marketing Strategy 4Es, Service
Quality

*Corresponding Author: Email: natesiri.rua@kbu.ac.th
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¥¥197u (Airlines Artificial Intelligence) fan i 1

Al IN THE AIRLINE INDUSTRY

P Air safety and
m Revenue \ airplane ? Feedback analysis
management N\ maintenance Taw
'-. Messaging Y Crew management Fuel optimization
automation ALA

. .-
In-flight sales and % Fraud detection
food supply

; Y Flight management
, In-airport V[ and autonomous
self-service ’y flights
0 altexsoft

A 1 Airlines Artificial Intelligence

‘ﬁm: https://bigdata.go.th/movements/5-ways-airlines-use-artificial-intellisgence-to-improve-

operations/
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12 ass / §Unok 69 16.4
3-4 %1 / dUAW a7 11.2
Fouay 12 A% 104 24.8
Taiusuou 154 36.7
39U 420 100.0

WU IFUINISHeNNELATY SAWASDEE BY AOT vine1nimAg1uadssugil dulvaed

Y

luaa9 Generation Z (91gtioanin 243) Amduiesay 49.3 Tngusvasanislduiniian e

H339aUN 80U wazAueasiiady Andusosas 41.0 5998911 A AUMISIUBINNT LAY

wisesnu Andudesay 16.9 guruinieluauiutu Anluiesas 10.7 v0ss0uiing Anduseay

8.8 AUNISIUAUABANTE Uagi AU 9 31U 30 Au AntduSesay 7.1 AumAssIulgAy

a <y 14 v 1 Y a &y 14 a 1 G4
dxe3n AnUUIBEAY 7.1 MUVBDYAYUAITIIUL WATNIBAIN AnLlusouay 4.8 LasANA DALY

! A [ a <) 14 o N Y a PN A 1 1
IR A1UU 15 AU ARLUUTBYAY 3.6 ANUAINU ﬂ’l’mﬂi‘Lm’]ﬂ‘UUiﬂ'ﬁﬂJ’]ﬂVl’éjﬂ A 13JLL‘L1‘L!’EJ‘L1

Andusesay 36.7

d2ufl 2 HANTTIATITHILAUANUAALAUAIULINNALATY SAWASDEE BY AOT #1a1n1A81u

gassundl
(n=420)
sziuANuARuAULEWWALATY SAWATDEE BY AOT X S.D. LAY
AUAALIY

1. Flight Information fiaausiudivesteyaiieru 420 | 839 | wnilan
2. Map & Navigation gd1elidudau 4.08 | .834 1N
3. Transport & Car savudsas sauzdiusmsildonvainvate | 4.10 | 875 gty
4. Facilities & Services Asg1ursAuazaInUanduvusiaiy | 4.11 | 875 3170
5. Shop & Dine $1ué" 811115 warlusluduvensdumisiniay 4.09 | .863 1N
6. Flight Alerts udaiiowsiiendufiauuiug 4.18 876 11N
7. Suggest & Help Desk fpusaadilunislianutiemas 4.08 884 110
8. Translation $1esaN151T9U 4.08 | 916 1N
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sEAUANNAATIUE I ULENWALATY SAWATDEE BY AOT X S.D. s¥AU
AMUAALIAY
374 411 .693 an

WUIIAUAAAUA TULONNELAT Y SAWASDEE BY AOT lnaainsauegluseduuin

a

ANRRY 4.11 WBITIYAUNUIININTGAATY Flight Information dAuudugivesdeyatneiiun

Aade 4.20

daudl 3 namsInTsiszauANNANIURIUNagNSNsRanasis Tl 4Es

(n=420)
nagnsn1saanaasielna 4Es X S.D | sEAuAuAALAY
1. sulsraunisal 4.11 761 Wy
2. iunsiniauilag 4.07 811 un
3. ANUAIUANAN 4.14 780 1N
4. punsasenUduus 4.14 778 1N
39U 4.11 .719 41N

wulpgnmiunagnsnisnatnadelval 4ts agluseiuannmnduiaiade 4.11 win

URITWWANUNUTIAUNTATNANUFURUS WagauAUANA1RzangT 9 Audfidnade 4.14

daudl 4 nan1sAnseiszauauAnLUiIuAMAINANSIRUSNNS

(n=420)
annmlunisliuinisuennaiady SAWASDEE BY AOT | 5 | S.D | szRuanudniiiu
1. AUAUNTOY 4.18 | .737 0y
2. AUANINTINGY 4.07 | 819 1N
3. MuANUTIYETY 4.16 | .749 1N
4. gunslasudeyaaindnians 4.19 | 771 1N
39U 4.15 | .706 unn

NUIAUNIMNITIAUINISHONNELATY SAWASDEE BY AOT amsiuflAadeseduuini

4.15 1ngae3TgMUNUAIUNIS AT UTRLAINY AN TINN SUAULSNT 4.19
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NANSNAHBUFNNAFIY

AUNAFIUN 1 wewnwAlAdy SAWASDEE BY AOT iannudunusranagnsnisnatnadelva
4Es

Correlations
NagNSNITNAIN waNwWALATY

el SAWASDEE BY AOT
NagNSNITNAIN Ausdae 1 858**
dsieTnal AMUFUNUS T2 .000
fiauda 2 6 420 420
waNwWALATY Auadas .858%* 1

SAWASDEE BY | Audunwusszning .000
AOT fiauda 2 6 420 420

**Correlation is significant at the 0.01 level (2-tailed).
AuduiussEInnagnsmnanadelrivsenaume audszaunisal aumsidifaiuslan

ATUATIUANAT LAZAIUNITHEUNTAIINAINA WUTIAT Sig = 0.000 gouSUaNNRFIUNTIVE (H,)

Y @ 1

TnefiaduyseanSandunus (Correlation) 9 0.858 danudunusnuluseauunn Favilwiiua

(% s (% Y

waNNALATY SAWASDEE BY AOT dauduiusiunagnsnisnainadelvy 4Es Nseauiyd

1Y

&

N9E@DHN 0.05

AUNAFIUN 2 uanwAlAtY SAWASDEE BY AOT danudunusdannninnsiiuinig

Correlations

AMNINAITIUINNS wowwaladu

SAWASDEE BY AOT

aan wlun1sliuinis | Pearson Correlation 1 810%*

Sig. (2-tailed) .000

N 420 420

LLawwaLﬂ%.'u Pearson Correlation .810** 1
SAWASDEE BY AOT Sig. (2-tailed) .000

N 420 420

**Correlation is significant at the 0.01 level (2-tailed).
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MiATzieduuS sEinaonwALAT SAWASDEE BY AOT fluAuNIMNIIRUINIS
Usgnausie Amuanuniay duanusanss smuanwiuads waziunistisudeyaainynans
U3 A1 Sig = 0.000 8aNFUANNRFIUNTIVY (H,) Tneilenduuseavisanduius (Correlation) 7
0.810 Bsflenuduiuslusysuann Ssvinliiiuinwenmaindu SAWASDEE BY AOT flanuduius
funaammslinsfisysutoddynisadan 0.05
ayunan1sAnen

{ Y

naumegelaga1sildusnisuennaiady SAWASDEE BY AOT ¥181n1Ag U335

uIunedu 420 au dwlvgjegluyie Gen Z (a1gtieenin 24 V) Sevay 49.3 TngUszasaly
mslduinmsifiensasivaouiiiondu wazsiaiinesifadu fevas 41.0 fanudlunislduinagls
wiueu Fesay 36.7 MIAnwITEAUAIMAMTUR ULENNALATY SAWASDEE BY AOT Wu313i1n
fign o Flight Information Jauusiugwesteyaifisrfuinnitanfidniades 4.20 msfnuiszdy
AnuAniudu nagndnisnaraatelal dEs wudnnniign Ae dumnudueiatede 4.14
sunanmnsliusmsnuafigalusunisldsudeyaandnaisiidnaded 4.19 uazwuin
LonmALATU SAWASDEE BY AOT fimvwduiiusiunagnsnisnaimasislmal dEs uaznainIwnsg
Trusmsluseduann veusuauRgiuiinily (Hy) nefenduussavdandiniusii 0.858 was 0.810

v v

SEAUNYEIAUNI9EDAN 0.05

o

=b.

aAUs oA

TnguszasAdl 1 iileRnerszauauAnAudTULOWNALATY SAWASDEE BY AOT

[y a

WU SEAUAIINAALIAL Flight Information dauwsiug1vesdeyaiiieddu egluseduiiuie

a1 a

wnianAnady 4.20 Feliaennaeeiuadyn) agvur LasYan1 AINIR (2561) WOANTIUNIS

'
a o

Tduonmaindu QueQ Wu31 uNTigAluAUAINTING?

Tnguszeasadl 2 WadnwrszauanuAaiudunagnsnisnatnadielng 4Es wuiina
gnsn1snaInadelval 4Es agluseauannynatuiiaade 4.11 WeNads1uaUNUAIUNITAT
AUFUNUS LagauANMUANAININNEAUN ARG Y 4.14 #0AAd IR UIIUTTEVUDS DUNY
L@guUNIIauT (2561) lunIesendInyseaun1eeIun1snaIn 4Es Marketing AMUAIUANAT

r v 2 v a q‘ Y ¢ r v 2 v = %

agfluszAuiumennniidade 4.14, sudszaunisel sglussAuiiumennnianade 4.11 A1y
maindeiuslaa sglusedumuieniiaiades 4.07

Taquszasad 3 iiafnwiszauanudaviugunnnisliuinig seauauAnLiudu

mslasudeyaninimanseglussauiudienniidiads 4.19 suanundeuegluseiuiiuig
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dl U dl

uniidnade 4.18 sumnuruaiveglussiuiiuseunniideds 4.16 audiu deandoaiy
ATeves YeBan Alna. (2564) Tunsineginunnnisinureskennaiaduieldlussia
f1919519A103 Jaiuilaenndeaiuamidds 2 du ldud Fumnunden eefluszfuiiusein
firiade 4.18 Fumnunnid eglussdudiufeniidiede 4.07

Faguszasdil 4 iaRnwiAuduussevdng wowwdiady SAWASDEE BY AOT na
gnsnisnatnadelui 4 Es wazaanInn1sliuInig nudtuenndndu SAWASDEE BY AOT

waznagnsniseatnadelnifiaduysednsandunius (Correlation) 71 0.858 Fadlauduiusiy

FEAUNIN AIUANUFUNUSTENT1MeNNELATU SAWASDEE BY AOT wagAMAINAITIAUINIS

s
=

LONNALAT U SAWASDEE BY AOT slAduuseans anduwus (Correlation) i 0.810 4 il

'
v a 1Y CY-)

ANUFNTUSIUsEAUNIN YausuauuAgIunaaly NssdududiAynisadai 0.05 donndssiu
WIARYeY Fetherstonhaugh, B. (2009) Tutlagdudiengsinssunisuilnaasuwdadlulaelyl

puddgausadundnualinaudAgludesnnnuduann

JalaUBLUTNANITATY

FoLAUDUULIINNANITIVY

1. shudeyaduynnaglneansild uewnaindu SAWASDEE BY AOT nudrdulngjegly
$o Gen Z Faduipifimnuatin adeauaddlunisldenuinnssul 9 egudr Famnimineinie
eugrssuniorluslumnsldnuiiuindu dfsndusng 4 16Asu gty Gen Baby bloomer
Fadunquiltuuasiiviinamniy uasdunguiiiinginssuveuvieadenlluiisng q &
aruannsalunslddeliaansldaumnniu sshlifudaeuanmsalunisuiniaglngans
warannsnsesiusaudlasansléinniu nelunaiiduas

2. mywannilivgaddlunsliuinng wonmaindu SAWASDEE BY AOT axdsnaliiia
Uszaumsalamannglduing mnzaufuganisnaiaadelmifiannsaiiuyalsuinsuinng
yasviormegui e sautsduldlussdvananuudsdusely

foruauuzanmsisedwiulunsiisafedaly

1. nsdwivdeya s veniaeuassagd asdilulunmainvatediaaan syl

wunauieguanAiuaiansEAefivestoya laungavy
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